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Abstract: The aim of this research work is to find out changing dynamics of new supply chain model. Now 

a days supply chain models are different for different products. Majority area of Mahad

for this research .This research has undertaken to know the change in supply chain for different product 

means from offline shopping to online shopping like perishable goods ,grocery and stationary, Branded 

goods( i.e. Head phones, pen drive ,Memory card ,cloths, bags, cosm
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The concept supply chain management means supply chain plus management. A supply chain starts with the acquiring 

of raw material from the supplier and its deliver to 

final consumer. There may be different supply chain for different product. Management means manage all activities 

like planning, organizing, directing and controlling for distribution of g

product & services and maximize profit. Supply chain management is the Management of flow of goods and services it 

includes all the activities that convert raw material to finished goods.

 

1.1 Objectives 

1. To study supply chain & importance of supply chain.

2. To study traditional & modern supply chain management.

3. To study change in supply chain for different goods.

4. To study reasons for change in supply chain.

 

Oliver and webber (1982) “Supply chain management (SCM) is the process of planning implementing and controlling 

the operations of the supply chain with the purpose to satisfy customer requirements as efficiently as possible.

Keith oliver is a british logistician and consultant known for c

management’. 

 

 

 

 

 

 

 

 

 

 

 

 

 

Primary Data

1.Questionnaire  

2. Observation Method

Secondary Data:

• Internet

• Books

• E- Content 
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The aim of this research work is to find out changing dynamics of new supply chain model. Now 

a days supply chain models are different for different products. Majority area of Mahad

.This research has undertaken to know the change in supply chain for different product 

means from offline shopping to online shopping like perishable goods ,grocery and stationary, Branded 

goods( i.e. Head phones, pen drive ,Memory card ,cloths, bags, cosmetics, sunglasses, watch etc.)

Supply chain, Management 

I. INTRODUCTION 

The concept supply chain management means supply chain plus management. A supply chain starts with the acquiring 

of raw material from the supplier and its deliver to manufacturer and end with the delivery of the goods and services to 

final consumer. There may be different supply chain for different product. Management means manage all activities 

like planning, organizing, directing and controlling for distribution of goods and services to minimize the cost of 

product & services and maximize profit. Supply chain management is the Management of flow of goods and services it 

includes all the activities that convert raw material to finished goods. 

upply chain & importance of supply chain. 

To study traditional & modern supply chain management. 

To study change in supply chain for different goods. 

To study reasons for change in supply chain. 

II. REVIEW OF LITERATURE 

chain management (SCM) is the process of planning implementing and controlling 

the operations of the supply chain with the purpose to satisfy customer requirements as efficiently as possible.

Keith oliver is a british logistician and consultant known for coining the terms ‘supply chain and supply chain 

III. RESEARCH METHODOLOGY 

Sources of Data Collection

Primary Data

1.Questionnaire  

2. Observation Method

Secondary Data:-External Sources:

Internet

Books

Content 
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The aim of this research work is to find out changing dynamics of new supply chain model. Now 

a days supply chain models are different for different products. Majority area of Mahad taluka is covered 

.This research has undertaken to know the change in supply chain for different product 

means from offline shopping to online shopping like perishable goods ,grocery and stationary, Branded 

etics, sunglasses, watch etc.). 

The concept supply chain management means supply chain plus management. A supply chain starts with the acquiring 

manufacturer and end with the delivery of the goods and services to 

final consumer. There may be different supply chain for different product. Management means manage all activities 

oods and services to minimize the cost of 

product & services and maximize profit. Supply chain management is the Management of flow of goods and services it 

chain management (SCM) is the process of planning implementing and controlling 

the operations of the supply chain with the purpose to satisfy customer requirements as efficiently as possible. 

oining the terms ‘supply chain and supply chain 
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Sample Size: Data are collected from 69 respondents which include customers & seller. 

Data Analysis: 

Traditional Supply chain: 

Manufacturer Wholesaler Retailor Consumer. 

In modern era customers are prefer online shopping for some goods the analysis is as follows: 
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IV. FINDINGS 

1. Consumers prefer Amazon, Flipkart, Meesho websites for online shopping. 

2. For perishable goods100 % offline buying prefer by customer. 

3. For grocery and stationary 89.9 % customers prefer offline shopping, reasons for offline shopping are need to 

check goods, physical handling of goods is necessary and not interested for online shopping. Offline goods are 

mostly purchase from retailer. 

4. For Branded goods 61.9% customers are prefer to buy online shopping, the reason for online shopping is For 

Qualitative goods, Discounted price ,Buy goods from all over the nation at your door step. 
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V. CONCLUSION 

1. Studied supply chain & importance of supply chain. 

2. Studied traditional & modern supply chain management. 

3. Studied change in supply chain for different goods. 

4. Studied reasons for change in supply chain. 
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