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Abstract: Drug abuse has emerged as a serious social, health and governance challenge, particularly 

among young people. The growing accessibility of narcotic substances, peer pressure, changing 

lifestyles, digital networks and experimentation among sections of the youth population have increased 

the need for preventive and awareness-based public policies. Drug abuse affects not only the 

individual but also the family, educational institutions, public health and the wider social environment. 

In this context, the Karnataka Government launched the Beda Bro campaign in June 2026 as part of 

its wider anti-drug strategy. The campaign, introduced alongside Operation RISE, seeks to encourage 

young people to reject drugs and promote a drug-free social environment. 

The Beda Bro initiative is significant because of its youth-oriented communication strategy. The 

expression “Beda Bro,” meaning “No, Bro,” uses an informal and familiar form of communication 

intended to connect with young people and encourage them to resist peer pressure and refuse drugs. 

The campaign has been taken to educational institutions, public spaces and community-based 

programmes, with particular attention to students and young people. 

The present study examines the Beda Bro initiative from the perspective of public policy, youth 

engagement and social awareness. The study is descriptive and analytical in nature and is based on 

secondary sources, including government-related information, news reports and available publications 

concerning the campaign. It argues that anti-drug policy cannot depend exclusively on policing and 

punishment. Effective prevention requires awareness, community participation, counselling, 

rehabilitation and youth engagement. The study concludes that the Beda Bro initiative has the 

potential to become an important youth-centred social campaign, although its long-term effectiveness 

will depend upon sustained outreach, institutional coordination, evaluation and the meaningful 

participation of educational institutions, families and young people. 
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I. INTRODUCTION 
Drug abuse is one of the serious contemporary challenges affecting societies across the world. The problem is not 

limited to criminal activity or law enforcement. It is also associated with public health, family relationships, mental 

well-being, education, employment and social development. Young people are often considered particularly vulnerable 

because adolescence and early adulthood are periods during which peer influence, experimentation and social pressure 

can play an important role in individual behaviour. 
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The use of narcotic and psychotropic substances can create serious consequences for individuals and families. Drug 

dependency may affect physical health, emotional stability, academic performance and employment opportunities. It 

may also result in financial difficulties, family conflict and involvement in unlawful activities. Therefore, drug 

prevention has become an important area of public policy. 

Traditionally, governments have responded to drug-related problems primarily through law enforcement. Police action 

against trafficking networks and the illegal supply of narcotic substances remains essential. However, enforcement 

alone cannot completely solve the problem. The demand for drugs is influenced by social and psychological factors. 

Consequently, effective drug policy requires a combination of prevention, awareness, enforcement, counselling, 

rehabilitation and community participation. 

In this context, the Karnataka Government launched Operation RISE and the Beda Bro campaign on June 30, 2026, 

as part of an intensified anti-drug strategy. The Beda Bro campaign is directed particularly towards young people and 

encourages them to reject drugs and resist negative peer influence. The campaign has been promoted through police 

initiatives, educational institutions, public awareness programmes and community events. 

The initiative is particularly interesting from a public policy perspective because of its communication strategy. Instead 

of relying only on formal government language, the campaign uses the expression “Beda Bro” to communicate with 

young people in a familiar and direct manner. This represents an attempt to make social awareness messaging more 

accessible to the target population. 

 

II. BACKGROUND OF DRUG ABUSE AS A SOCIAL PROBLEM 

Drug abuse is a multidimensional social problem. It affects the individual, family and society simultaneously. The 

consequences of substance abuse may extend beyond health-related concerns and influence educational achievement, 

employment opportunities and social relationships. 

Young people may become vulnerable to drug use for several reasons. Curiosity, experimentation, peer pressure, 

emotional difficulties and exposure to drug networks can contribute to risky behaviour. In educational environments, 

students may also face social pressure to experiment with substances. 

The growth of urban spaces, changing lifestyles and the expansion of digital communication have created new 

challenges for law enforcement agencies and society. Drug networks may use modern communication technologies and 

changing methods of distribution. Therefore, governments require both strong enforcement mechanisms and preventive 

social interventions. 

A preventive approach recognises that the best strategy is not merely to respond after addiction or criminal involvement 

occurs. Instead, efforts should be made to create awareness before young people become involved with drugs. 

Educational institutions, families, peer groups and community organisations can play an important role in this process. 

The Beda Bro initiative can therefore be understood within the broader framework of preventive public policy. Its 

central objective is to encourage young people to make a conscious decision to refuse drugs. 

 

III. EMERGENCE OF THE BEDA BRO INITIATIVE 

The Beda Bro campaign was launched by the Karnataka Government as part of its anti-drug efforts in June 2026. It was 

introduced alongside Operation RISE, a broader initiative combining enforcement and preventive measures. The 

campaign seeks to communicate directly with young people and encourage them to say no to drugs. The broader state 

objective announced in connection with the initiative is to work towards a drug-free Karnataka through strict action 

against drug networks, awareness and rehabilitation-oriented measures. 

The term “Beda Bro” is significant because it uses a simple and youth-oriented expression. The word “Beda” 

communicates refusal, while “Bro” reflects an informal style of communication associated with contemporary youth 

culture. The campaign therefore attempts to transform the act of refusing drugs into a socially acceptable and confident 

decision. 
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One of the important messages associated with the campaign concerns peer pressure. Young people may sometimes 

experiment with drugs not because of a strong personal desire but because of the influence of friends or the fear of 

social exclusion. The campaign attempts to encourage young people to reject such pressure and make independent 

decisions regarding their health and future. 

The campaign has been promoted through activities involving police authorities, educational institutions, awareness 

events and partnerships with other organisations. Reports indicate that programmes and events have been conducted in 

different parts of Karnataka, including college and community-based awareness activities. 

 

IV. OBJECTIVES OF THE STUDY 

The present study has the following objectives: 

1. To examine the background and significance of the Beda Bro initiative of the Karnataka Government. 

2. To analyse drug abuse as a social and public policy challenge affecting young people. 

3. To study the role of youth-oriented communication in drug prevention campaigns. 

4. To examine the relationship between the Beda Bro campaign and the broader anti-drug initiative of Operation 

RISE. 

5. To analyse the importance of awareness, prevention, enforcement, counselling and rehabilitation in addressing 

drug-related problems. 

6. To examine the role of educational institutions, families, police and communities in drug prevention. 

7. To identify the potential strengths and limitations of the Beda Bro campaign. 

8. To suggest measures for strengthening the effectiveness and long-term sustainability of the initiative. 

 

V. RESEARCH QUESTIONS 

The present study seeks to answer the following research questions: 

1. What are the major social and policy concerns associated with drug abuse among young people? 

2. What is the background and purpose of the Beda Bro initiative? 

3. How does a youth-oriented communication strategy contribute to drug prevention? 

4. What is the relationship between Beda Bro and Operation RISE? 

5. Can awareness campaigns help young people resist peer pressure and reject drug use? 

6. What role can educational institutions play in the implementation of anti-drug awareness programmes? 

7. Why is community participation important in preventing drug abuse? 

8. What are the major challenges that may affect the long-term effectiveness of the Beda Bro campaign? 

9. What additional policy measures are required to create a sustainable drug prevention system in Karnataka? 

 

VI. THE CONCEPT AND MEANING OF THE BEDA BRO CAMPAIGN 

The Beda Bro campaign is based on a simple but important behavioural message: young people should be confident in 

saying no to drugs. The campaign attempts to make refusal a positive expression of self-confidence rather than an 

indication of weakness or social isolation. 

The communication strategy is particularly significant because government campaigns are often presented in formal 

and bureaucratic language. Such messages may not always create a strong connection with young audiences. The use of 

an informal expression such as “Beda Bro” is an attempt to communicate in a language that is more familiar to students 

and young people. 

The campaign is therefore not only about providing information regarding the dangers of drugs. It also seeks to 

influence attitudes and behaviour. The central message is that an individual should not accept drugs simply because of 

friendship, peer pressure or social expectations. 

The initiative can be understood as an example of behaviour-oriented public communication. It attempts to create a 

social environment in which rejecting drugs becomes normal, acceptable and even socially respected. 
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However, awareness messaging alone may not be sufficient. The effectiveness of such a campaign depends on whether 

young people understand the message, identify with it and receive continuing support from educational institutions, 

families and communities. A recent assessment based on interviews with college students also suggested that awareness 

and outreach remain important challenges, with several students reporting that they had not heard of the campaign 

despite its youth-oriented focus. 

 

VII. BEDA BRO AND OPERATION RISE 

The Beda Bro campaign was launched in association with Operation RISE. The broader initiative is based on the idea 

of combining action against drug networks with preventive and supportive interventions. Public reporting has described 

RISE as representing Refuse, Inform, Support and Empower. 

The idea of refusal is directly connected with the Beda Bro message. Young people are encouraged to reject drugs and 

resist negative social influence. The information component emphasises awareness regarding the dangers of drug abuse 

and the identification of illegal drug-related activities. 

Support is equally important because individuals affected by substance abuse may require counselling and 

rehabilitation rather than social exclusion alone. Drug dependency should therefore be approached through both legal 

and health-related perspectives. 

Empowerment refers to strengthening the capacity of individuals and communities to protect themselves and others 

from drug-related harm. In this sense, the combination of Operation RISE and Beda Bro represents an attempt to 

integrate enforcement with prevention and social participation. 

This multidimensional approach is important because drug abuse cannot be treated exclusively as a policing issue. 

While strict action against drug trafficking is necessary, reducing demand requires education, awareness and 

behavioural interventions. 

 

VIII. THE ROLE OF YOUTH-ORIENTED COMMUNICATION 

Communication plays a central role in public policy implementation. A government programme can achieve its 

objectives only when the intended beneficiaries and target groups understand its message. 

The Beda Bro campaign recognises that communication with young people requires a different approach. Traditional 

warnings and formal lectures may provide information, but they may not always influence behaviour. Young people are 

influenced by peer groups, social media, popular culture and digital communication. 

A youth-oriented campaign can therefore use simple language, visual communication, social media and peer 

engagement to create greater awareness. The objective is not merely to tell young people that drugs are dangerous. It is 

also to develop the confidence to reject offers and resist pressure. 

The focus on peer pressure is particularly relevant. A young person may understand the dangers of drugs but still 

experiment because of the influence of friends. Prevention campaigns should therefore focus on decision-making skills 

and the ability to say no. 

The Beda Bro initiative can potentially contribute to this objective by transforming refusal into a simple and socially 

understandable message. 

 

IX. ROLE OF EDUCATIONAL INSTITUTIONS 

Educational institutions have an important responsibility in preventing drug abuse among students. Schools, colleges 

and universities provide spaces where young people spend a significant portion of their time. 

The Beda Bro campaign can become more effective when educational institutions integrate awareness activities into 

their regular student development programmes. Anti-drug awareness should not be limited to a single event or annual 

programme. Continuous engagement is necessary. 
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Teachers can play an important role by creating an environment in which students feel comfortable discussing personal 

and social problems. Students facing addiction or other difficulties should have access to counselling and appropriate 

support. 

Student organisations can also contribute to the campaign. Peer-led awareness programmes may be particularly 

effective because young people are often influenced by members of their own age group. 

Reports indicate that the Beda Bro campaign has been promoted through college programmes and other institutional 

awareness activities, although the extent of awareness among students remains an important area for improvement. 

 

X. ROLE OF FAMILIES AND COMMUNITIES 

Drug prevention cannot be the responsibility of the government alone. Families and communities play an equally 

important role. 

The family is often the first social institution capable of observing changes in the behaviour of young people. Sudden 

changes in academic performance, social behaviour or daily routines may require sensitive attention and support. 

Parents should communicate openly with children and young people. Excessive punishment or social stigma may 

discourage individuals from seeking help. A supportive family environment can encourage early intervention. 

Community participation is also necessary. Local organisations, youth groups, educational institutions and civil society 

organisations can contribute to awareness programmes. The involvement of communities can transform an anti-drug 

campaign from a government programme into a broader social movement. 

The effectiveness of the Beda Bro initiative will therefore depend upon the extent to which citizens and institutions 

participate in the campaign. 

 

XI. BEDA BRO AS A PUBLIC POLICY INITIATIVE 

From the perspective of public policy, the Beda Bro initiative represents a preventive and behavioural approach to a 

social problem. 

Public policy is not limited to legislation and government expenditure. Governments also attempt to influence public 

behaviour through awareness campaigns, information programmes and social mobilisation. 

The Beda Bro campaign demonstrates the use of communication as a policy instrument. The government seeks to 

create awareness and encourage a behavioural response among young people. 

The initiative also demonstrates the importance of policy integration. Drug prevention requires coordination between 

police authorities, educational institutions, health professionals, counsellors, families and civil society. 

An effective anti-drug policy must therefore combine three major dimensions. The first dimension involves strong 

action against illegal drug supply networks. The second dimension involves preventive awareness and behavioural 

education. The third dimension involves counselling, treatment and rehabilitation for persons affected by substance 

abuse. 

The Beda Bro initiative is particularly relevant to the second dimension, while its association with Operation RISE 

connects it to a broader policy framework involving enforcement and support. 

 

XII. CHALLENGES BEFORE THE BEDA BRO INITIATIVE 

Although the Beda Bro campaign has a strong and innovative message, several challenges may affect its long-term 

effectiveness. 

The first challenge relates to public awareness. A campaign designed for young people must successfully reach a large 

and diverse youth population. Recent reporting found that several college students interviewed had not previously 

heard about the campaign, indicating that greater outreach may be required. 

The second challenge is the difference between awareness and behavioural change. Seeing a slogan or attending an 

awareness programme does not automatically ensure that an individual will change behaviour. Long-term engagement 

and counselling may be required. 



I J A R S C T    

    

 

               International Journal of Advanced Research in Science, Communication and Technology 

                        International Open-Access, Double-Blind, Peer-Reviewed, Refereed, Multidisciplinary Online Journal 

Volume 6, Issue 2, August 2026 

Copyright to IJARSCT DOI: 10.48175/IJARSCT-38158   531 

www.ijarsct.co.in  

 
 
 

ISSN: 2581-9429 Impact Factor: 8.2 

The third challenge relates to stigma. Individuals affected by substance abuse may hesitate to seek help because they 

fear social judgement or punishment. An effective policy should therefore clearly distinguish between action against 

drug trafficking networks and support for individuals who require treatment and rehabilitation. 

Another challenge is institutional coordination. Police departments, educational institutions, health services and social 

organisations need to work together. A fragmented approach may reduce the overall effectiveness of the initiative. 

Finally, the campaign requires systematic evaluation. Without measurable indicators, it will be difficult to determine 

whether awareness has increased or whether the programme has influenced attitudes and behaviour. 

 

XIII. MAJOR FINDINGS 

The study reveals the following major findings: 

1. Drug abuse is a multidimensional social problem affecting health, education, family relationships, 

employment and public safety. 

2. Young people may be particularly vulnerable to drug use because of peer pressure, experimentation and 

exposure to changing social environments. 

3. The Beda Bro initiative represents a youth-oriented approach to drug prevention and social awareness. 

4. The campaign was launched in June 2026 as part of Karnataka's intensified anti-drug efforts and was 

introduced alongside Operation RISE. 

5. The central message of the campaign encourages young people to confidently refuse drugs and resist negative 

peer pressure. 

6. The use of the expression “Beda Bro” represents an attempt to communicate with young people through 

simple and familiar language. 

7. The campaign demonstrates that anti-drug policy requires preventive communication in addition to law 

enforcement. 

8. The association of Beda Bro with Operation RISE reflects the importance of combining refusal, information, 

support and empowerment in anti-drug strategies. 

9. Educational institutions can play a major role in expanding awareness and identifying students who may 

require counselling or other forms of support. 

10. Families and communities are important partners in prevention because drug-related problems cannot be 

addressed by the government alone. 

11. Awareness programmes must be continuous because a one-time campaign may have limited influence on 

long-term behaviour. 

12. Recent reporting indicates that awareness of the campaign among some college students remains limited, 

suggesting the need for stronger and more systematic outreach. 

13. The long-term success of the Beda Bro initiative will depend on coordination between awareness programmes, 

enforcement, counselling and rehabilitation. 

14. The campaign has the potential to develop into a wider youth-led social movement if young people themselves 

are actively involved in its implementation. 

 

XIV. SUGGESTIONS 

Based on the findings of the study, the following suggestions are offered: 

1. The Beda Bro campaign should be implemented as a continuous programme rather than as a short-term 

awareness activity. 

2. Every college and university should organise regular anti-drug awareness programmes under an appropriate 

institutional mechanism. 

3. Student ambassadors or peer educators should be trained to spread awareness among their fellow students. 
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4. The campaign should make greater use of social media platforms and digital communication to reach young 

people. 

5. Educational institutions should establish or strengthen counselling and referral mechanisms for students facing 

substance-related problems. 

6. Teachers should receive orientation to identify warning signs and provide appropriate support without 

unnecessary stigma. 

7. Parents and families should be included in awareness programmes because family support is important for 

prevention and rehabilitation. 

8. The government should clearly integrate awareness campaigns with accessible counselling, treatment and 

rehabilitation services. 

9. Strong legal action should continue against drug trafficking and supply networks, while persons struggling 

with addiction should have access to appropriate support and rehabilitation. 

10. Local communities, youth organisations and civil society groups should be encouraged to participate actively 

in the campaign. 

11. The government should conduct periodic surveys among students and young people to measure awareness, 

attitudes and behavioural outcomes. 

12. The effectiveness of the campaign should be evaluated using measurable indicators rather than only the 

number of events conducted. 

13. Educational institutions should include discussions on peer pressure, decision-making and healthy lifestyles as 

part of student development programmes. 

14. The Beda Bro message should be translated into locally appropriate communication formats so that it can 

effectively reach young people in rural, urban and semi-urban areas. 

15. The long-term objective should be to transform the Beda Bro campaign from a government awareness 

programme into a broader social movement promoting a healthy and drug-free youth population. 

 

XV. CONCLUSION 

The Beda Bro initiative represents an important contemporary approach to youth-oriented drug prevention in 

Karnataka. Its significance lies not only in its message against drug use but also in the manner in which that message is 

communicated. By using a simple and familiar expression, the campaign attempts to connect with young people and 

encourage them to confidently reject drugs and resist negative peer pressure. 

The initiative recognises an important principle of public policy: social problems cannot always be solved through 

punishment and enforcement alone. Drug trafficking requires strict legal action, but prevention requires awareness, 

behavioural change, counselling, rehabilitation and community participation. 

The association of the Beda Bro campaign with Operation RISE reflects a broader approach involving refusal, 

information, support and empowerment. This approach recognises that young people need not only warnings but also 

knowledge, confidence and access to appropriate support. 

The role of educational institutions is particularly important. Colleges and universities can become major centres of 

awareness, peer education and counselling. Teachers, students and administrators can work together to create safer 

educational environments. 

However, the long-term success of the initiative cannot be measured merely by the number of rallies, programmes or 

publicity events. Its real success should be evaluated through changes in awareness, attitudes, help-seeking behaviour 

and the ability of young people to resist drug-related pressure. Recent reporting also suggests that awareness of the 

campaign itself needs to be expanded among its intended youth audience. 

The Beda Bro initiative therefore has the potential to become more than an anti-drug slogan. With sustained 

implementation, youth participation, institutional support and systematic evaluation, it can develop into an important 
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social movement aimed at protecting young people and contributing to the larger goal of a healthier and drug-free 

Karnataka. 
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