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Abstract: The rapid expansion of social media has transformed the ways in which people communicate, access
information, create content, and participate in digital environments. English occupies a particularly important position
within this transformation because a substantial proportion of digital content, technological terminology, online
learning resources, software interfaces, and global social-media communication is available in English.

This review paper examines the role of English in developing digital literacy skills among social media users. Digital
literacy extends beyond the ability to operate digital devices, it includes the capacity to search, evaluate, interpret,
create, communicate, collaborate, and share information responsibly through digital platforms. English proficiency
can strengthen these abilities by enabling users to understand digital interfaces, search for wider information
resources, participate in international communities, interpret multimedia content, and develop online communication
skills. At the same time, language barriers may restrict meaningful participation for users with limited English

proficiency.
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I. INTRODUCTION
Digital technology has become an integral component of contemporary social, educational, professional, and cultural
life. Social media platforms have particularly expanded opportunities for communication, information exchange,
collaboration, entertainment, and self-expression. Platforms such as Facebook, Instagram, YouTube, X, LinkedIn,
WhatsApp, and other digital networks allow users to create and consume information on an unprecedented scale.
However, effective participation in these environments requires more than access to smartphones, computers, or
internet connectivity. Users need digital literacy skills that enable them to locate information, evaluate its credibility,
communicate effectively, produce digital content, protect personal information, and participate responsibly in online
communities.
Within this context, English has acquired an important role. English is widely used in digital technologies, online
educational resources, software terminology, research databases, technical documentation, and international
communication. Consequently, English proficiency can influence how effectively social media users interact with
digital environments. Users who possess stronger English skills may find it easier to understand platform menus,
privacy settings, search terminology, technical instructions, online tutorials, hashtags, captions, comments, and
international content. English therefore functions not only as a language of communication but also as a resource for
acquiring and applying digital knowledge.
The relationship between English and digital literacy is particularly important in multilingual societies. Social media
users frequently encounter content in several languages, but English remains prominent in global digital
communication. This situation creates opportunities for language development while simultaneously creating
challenges for users who have limited English proficiency. The present review explores this relationship by examining
how English contributes to information access, digital communication, content creation, critical evaluation, online
learning, collaboration, and responsible social-media participation.
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II. CONCEPT OF DIGITAL LITERACY

Digital literacy refers to the knowledge, skills, attitudes, and competencies required to use digital technologies
effectively, critically, creatively, and responsibly. It involves much more than basic technical skills. A digitally literate
person should be capable of finding and evaluating information, understanding digital content, producing and sharing
information, communicating with others, managing digital identities, and responding appropriately to risks associated
with online environments.

In the context of social media, digital literacy includes several interconnected abilities. These include searching for
information, distinguishing reliable information from misinformation, interpreting multimedia messages, understanding
platform functions, creating posts and videos, communicating appropriately, protecting privacy, recognizing online
manipulation, and understanding ethical responsibilities. Digital literacy is therefore both a technological and cognitive
competence.

ENGLISH AS A LANGUAGE OF THE DIGITAL ENVIRONMENT

English has a strong presence in global digital communication. Many technological terms, programming concepts,
software commands, online learning materials, research resources, and digital instructions are presented in English.
Social-media users may therefore encounter English even when their primary language is different.

English proficiency can facilitate interaction with digital interfaces and online resources. For example, terms such as
privacy settings, account security, notification, share, subscribe, download, upload, comment, follow, and block
frequently occur in digital environments. Understanding such vocabulary allows users to navigate platforms more
confidently.

English also provides access to a large international information environment. Users can search for tutorials, academic
materials, professional information, technology-related content, and global news beyond resources available in their
first language. Thus, English competence can expand the information space within which digital literacy develops.

ENGLISH AND INFORMATION ACCESS

One of the most important dimensions of digital literacy is the ability to locate relevant information. Social media users
constantly search for information related to education, employment, health, technology, entertainment, business, and
current affairs. Search effectiveness depends partly on the user's ability to formulate appropriate keywords and
understand search results.

English knowledge can broaden search possibilities because users can formulate queries using internationally common
terminology. They can access English-language websites, educational channels, podcasts, online courses, professional
communities, and international publications. Consequently, English may function as a bridge between users and
extensive global information resources.

However, information access should not be equated with information literacy. Simply understanding English does not
guarantee that a user can identify reliable information. Digital literacy requires users to compare sources, examine
evidence, identify bias, and evaluate credibility. English can facilitate access, but critical digital skills determine
whether the accessed information is used effectively.

ENGLISH AND DIGITAL COMMUNICATION SKILLS

Social media has created new forms of communication involving text, images, audio, video, emojis, hashtags,
hyperlinks, and other multimodal elements. English plays a significant role in many international online communities.
Users who understand English can communicate with people from different linguistic and cultural backgrounds.

Digital communication requires concise expression, appropriate tone, contextual awareness, and knowledge of online
conventions. English proficiency can help users participate in discussions, write comments, respond to posts,
communicate professionally, and engage in international communities. It can also expose users to different forms of
online discourse.
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At the same time, social media communication frequently involves informal language, abbreviations, slang, memes,
and rapidly changing expressions. Users therefore need both conventional English knowledge and digital
communication competence to interpret online messages accurately.

ENGLISH AND DIGITAL CONTENT CREATION

Digital literacy includes the ability to produce as well as consume digital content. Social media users increasingly
create videos, blogs, captions, podcasts, presentations, advertisements, reviews, and educational materials. English can
support this creative process by providing access to a wider audience.

Users who can create English-language content may reach international audiences and participate in global digital
communities. English can therefore enhance opportunities for personal branding, entrepreneurship, professional
networking, educational communication, and creative expression.

Furthermore, learning English through content creation can strengthen digital skills. A user preparing an English-
language video, for example, may learn how to use video-editing software, add subtitles, design thumbnails, conduct
online research, and optimize content for a particular audience. Language learning and digital skill development can
consequently reinforce one another.

ENGLISH AND CRITICAL DIGITAL LITERACY

Critical digital literacy involves questioning, analysing, evaluating, and interpreting information encountered online.
Social media contains a mixture of factual information, personal opinions, advertisements, propaganda, misinformation,
manipulated images, fabricated stories, and algorithmically recommended content.

English proficiency may help users access fact-checking resources, international news sources, academic materials,
research articles, and diverse perspectives. It can also enable users to compare information across multiple sources.
Nevertheless, language proficiency alone cannot prevent misinformation. Users must develop critical thinking, source
evaluation, media awareness, and evidence-based reasoning. English should therefore be integrated with critical digital
literacy rather than treated as an independent solution.

ENGLISH AND ONLINE LEARNING THROUGH SOCIAL MEDIA

Social media has increasingly become an informal learning environment. YouTube channels, educational pages, online
communities, discussion forums, podcasts, and professional networks provide opportunities for self-directed learning.
A large amount of educational material is available in English.

English proficiency allows social media users to benefit from international tutorials, lectures, webinars, instructional
videos, and professional discussions. This is particularly valuable for learners seeking information about technology,
science, business, education, literature, and professional development.

Social media also enables users to learn English itself. Exposure to authentic conversations, videos, interviews,
podcasts, comments, and digital storytelling can provide opportunities to develop vocabulary, comprehension, writing,
and communicative competence. Thus, the relationship between English and social media can be reciprocal: English
facilitates digital learning, while social media can facilitate English learning.

ENGLISH, EMPLOYABILITY, AND PROFESSIONAL DIGITAL LITERACY

Digital literacy and English proficiency are increasingly connected with professional development. Many professional
networks and employment-related resources operate in English or use English as a common language. Social media
platforms such as LinkedIn provide opportunities for networking, professional identity development, job searching, and
knowledge exchange.

English enables users to prepare professional profiles, communicate with employers, participate in international
professional groups, and access global employment information. Digital literacy enables them to manage these
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activities effectively. The combination can therefore improve professional visibility and participation in digitally
mediated labour markets.

ENGLISH AND CROSS-CULTURAL COMMUNICATION

Social media has reduced geographical barriers to communication. Users can interact with people belonging to different
countries, cultures, and linguistic communities. English frequently operates as a common language in these
interactions.

English proficiency can promote cross-cultural communication by enabling users to exchange ideas, discuss cultural
practices, and access perspectives from different societies. Such interaction can contribute to intercultural awareness.
However, effective cross-cultural communication requires more than language proficiency. Users must also understand
cultural context, avoid stereotypes, respect differences, and interpret messages sensitively.

ENGLISH AND SOCIAL MEDIA VOCABULARY

Social media has generated a distinctive vocabulary that is frequently based on English. Terms such as viral, trending,
influencer, followers, likes, engagement, streaming, reels, stories, hashtags, content creator, and algorithm are widely
used in digital communication.

Understanding this vocabulary allows users to participate more effectively in social-media environments. It also
demonstrates how English continuously interacts with local languages. In multilingual communities, English digital
vocabulary may become incorporated into everyday communication, creating hybrid forms of expression.

ENGLISH AND PRIVACY AND DIGITAL SAFETY

Digital literacy includes the ability to understand privacy policies, security notifications, account controls, and terms of
service. Many social-media platforms provide important safety information and technical documentation in English.
Users with sufficient English proficiency may be better positioned to understand security-related instructions, recognize
suspicious messages, configure privacy settings, and identify potentially harmful online behaviour. Nevertheless,
platforms and educators should provide safety information in users' local languages as well so that language proficiency
does not become a barrier to digital safety.

CHALLENGES OF ENGLISH-DOMINATED DIGITAL SPACES

Despite its advantages, the strong presence of English in digital environments can create inequalities. Users with
limited English proficiency may experience difficulty understanding technical terminology, international content,
platform instructions, educational resources, and professional communication.

This can contribute to a form of linguistic digital divide. Individuals may possess internet access and digital devices but
still experience restricted participation because they cannot fully understand available information. Therefore, digital
inclusion requires attention to language diversity.

Educational institutions, technology companies, and policymakers should encourage multilingual digital resources.
English should be taught as an additional resource for digital participation rather than presented as the only legitimate
language of digital knowledge.

I11. DISCUSSION
The reviewed literature and conceptual evidence indicate that English and digital literacy are closely interconnected in
contemporary social-media environments. English provides users with linguistic access to a large proportion of digital
resources, while digital technologies provide new contexts for English use and learning. The relationship is therefore
multidirectional.
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The strongest contribution of English appears to be its ability to broaden information access. Users who can understand
English can search beyond local-language resources and engage with international educational, professional, and
cultural content. This broader access can encourage independent learning and digital experimentation.

English also supports communication and content creation. Social media users can interact with international
audiences, participate in communities, and distribute content beyond geographical boundaries. However, the benefits
depend on users' broader digital competencies. A person may understand English but still be unable to identify
misinformation, protect privacy, or communicate responsibly online.

Another important finding is the existence of a linguistic dimension of digital inequality. Digital inclusion cannot be
achieved merely by providing devices and internet connectivity. Users also need linguistic and cognitive resources that
allow them to understand and use digital information. Consequently, multilingual approaches to digital literacy are
essential.

IV. EDUCATIONAL IMPLICATIONS
Educational institutions can integrate English language teaching with digital literacy development. Instead of teaching
English exclusively through traditional textbook activities, educators can incorporate social-media posts, videos,
podcasts, online discussions, digital storytelling, fact-checking activities, and collaborative projects.
Students can be taught how to search effectively in English, evaluate online sources, identify misleading information,
communicate respectfully, and create responsible digital content. Such activities can simultaneously improve language
proficiency and digital competence.
Teacher education programmes should also address digital pedagogy and online communication. Teachers need to
understand how students encounter English through social media and how digital platforms can be used constructively
for language and literacy development.

V. CONCLUSION

English plays a significant role in developing digital literacy skills among social media users because it provides access
to a broad range of digital information, communication networks, educational resources, professional communities, and
technological terminology. English proficiency can support users in navigating digital interfaces, conducting online
searches, communicating across cultures, producing digital content, participating in online learning, and accessing
international professional opportunities. At the same time, English dominance can create barriers for users with limited
proficiency and may contribute to linguistic dimensions of digital inequality.

The development of digital literacy should therefore be understood as a combination of language competence,
technological competence, information literacy, critical thinking, communication skills, and ethical awareness. English
should not replace local and regional languages in digital education; rather, it should function alongside them as an
additional resource for wider participation. An integrated approach that combines English-language education with
digital-literacy training can enable social media users to become more confident, critical, creative, safe, and responsible
participants in the contemporary digital society.

REFERENCES

1. Bawden, D. (2008). Origins and concepts of digital literacy. In C. Lankshear & M. Knobel (Eds.), Digital

literacies: Concepts, policies and practices (pp. 17-32). Peter Lang.
. Belshaw, D. A.J. (2014). The essential elements of digital literacies. Doug Belshaw.

3. Buckingham, D. (2015). Defining digital literacy—What do young people need to know about digital media?
Nordic Journal of Digital Literacy, 10(4), 21-35.

4. Eshet-Alkalai, Y. (2004). Digital literacy: A conceptual framework for survival skills in the digital era.
Journal of Educational Multimedia and Hypermedia, 13(1), 93—106.

5. Gilster, P. (1997). Digital literacy. Wiley.

Copyright to IJARSCT DOI: 10.48175/568 633

www.ijarsct.co.in

| 2581-9429 |1
t\ 1JARSCT /3
& <




({ IJARSCT

r i

xx International Journal of Advanced Research in Science, Communication and Technology l\
IJARSCT International Open-Access, Double- Blind, Peer-Reviewed, Refereed, Multidisciplinary Online Journal X
ISSN: 2581-9429 Volume 6, Issue 4, July 2026 Impact Factor: 8.2

6. Hobbs, R. (2010). Digital and media literacy: A plan of action. Aspen Institute.

7. Jenkins, H., Purushotma, R., Weigel, M., Clinton, K., & Robison, A. J. (2009). Confronting the challenges of
participatory culture: Media education for the 21st century. MIT Press.

8. Kress, G. (2010). Multimodality: A social semiotic approach to contemporary communication. Routledge.

9. Lankshear, C., & Knobel, M. (2008). Digital literacies: Concepts, policies and practices. Peter Lang.

10. Mills, K. A. (2010). A review of the “digital turn” in the new literacy studies. Review of Educational
Research, 80(2), 246-271.

11. Ng, W. (2012). Can we teach digital natives digital literacy? Computers & Education, 59(3), 1065-1078.

12. OECD. (2019). OECD skills outlook 2019: Thriving in a digital world. OECD Publishing.

13. UNESCO. (2018). 4 global framework of reference on digital literacy skills for indicator 4.4.2. UNESCO
Institute for Statistics.

14. van Deursen, A. J. A. M., & van Dijk, J. A. G. M. (2014). The digital divide shifts to differences in usage.
New Media & Society, 16(3), 507-526.

15. Warschauer, M. (2003). Technology and social inclusion: Rethinking the digital divide. MIT Press.

Copyright to IJARSCT
www.ijarsct.co.in

DOI: 10.48175/568 634

| 2581-9429 |1
t\ 1JARSCT /3
& 55




