
I J A R S C T    

    

 

               International Journal of Advanced Research in Science, Communication and Technology 

                          International Open-Access, Double-Blind, Peer-Reviewed, Refereed, Multidisciplinary Online Journal 

Volume 6, Issue 3, February 2026 

 Copyright to IJARSCT DOI: 10.48175/568   581 

   www.ijarsct.co.in  

 
 
 

ISSN: 2581-9429 Impact Factor: 8.2 

 

AI vs AI Hype: Understanding the Reality Behind 

the Buzz 
Miss Vijaya Zoting1 and Mrs. Smita Mandwekar2 

Dr. Ambedkar Institute of Management Studies and Research, Nagpur1 

Assistant Professor, Dr. Ambedkar Institute of Management Studies and Research, Nagpur2 

 

Abstract: In recent years, Artificial Intelligence, especially Generative AI, has increased tremendously 

and is now being used in education, healthcare, business, and daily living. While rapid growth evokes 

excitement, it has also generated fear among young people with regard to job security and future career 

opportunities. This study will, therefore, seek to understand the difference between the hype and real-world 

impact of AI. The study is based on secondary data collected from reports published by IBM, OpenAI, 

McKinsey and World Economic Forum. The analysis shows that although AI is widely adopted, most 

organizations are still at the experimenting stage of using it for complete business transformation. At the 

same time, AI is creating new job roles and enhancing productivity rather than entirely replacing human 

workers. This study indicates a strong need for awareness, education, and skill development so that 

persons can confidently adapt to the AI-driven future. 
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I. INTRODUCTION 

Artificial Intelligence, or AI, is among the most talked-about technologies in the world in 2025. From social media to 

classrooms to office discussions, AI is now a part of everyday conversation. Many companies are starting to utilize AI 

tools to better their efficiency, while simultaneously, news about job losses due to automation has created fear, especially 

among students and young professionals. AI is fast entering healthcare, education, banking, marketing, and software 

development to make work faster and efficient. 

From the observation of the researcher as a student, fear of AI is very common amongst youth, especially among non-

technical students who feel their future job may be in loss. However, along with fear, AI is also creating new opportunities 

and career paths. Therefore, it’s crucial to clearly understand the real capabilities of AI instead of just believing the hype. 

This study focuses on understanding the reality behind AI growth, its benefits, its limitations, and its impact on 

employment. 

 

CONCEPTUAL FRAMEWORK 

The conceptual framework of the study highlights the inter-linking of AI hype, real applications of AI, and their impacts 

on society. Media reports and promotion by companies often portray that AI is a technology for complete replacement 

of human intelligence. This has created fear and confusion, especially in the minds of students and working professionals. 

In fact, AI mainly supports human work instead of fully replacing it. 

While AI automates routine tasks, it also creates new job roles comprised of AI trainers, data analysts, AI content 

reviewers, and automation specialists. Education and awareness play a leading role in making people understand the 

positive and negative sides of AI. This framework balances fear and opportunity by promoting correct understanding and 

skill development. 
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METHODOLOGY 

This study relies on secondary data from top-rated sources like IBM reports, OpenAI publications, McKinsey Global 

Survey 2025 and World Economic Forum reports. Additionally, general observations among students and working 

professionals were also sought to comprehend public perception about AI and employment. Thus, the data analysis was 

done in a descriptive and analytical manner to understand the gap between AI hype and real-world implementation. 

 

ANALYSIS AND INTERPRETATION 

Generative Artificial Intelligence has grown very fast within a very short period. According to IBM, no other technology 

in history has received such massive attention in such a quick manner. Large technology companies are investing billions 

of dollars in training large language models. Due to these huge investments, an important question emerges: whether AI 

can really deliver results against all the expectations created around it. 

From a practical point of view, OpenAI says that tools like ChatGPT can perform many useful tasks such as answering 

questions, summarizing information, solving logical problems, translating languages, and helping with creative writing. 

These tools understand human language and respond according to the situation. AI is also now supporting scientific 

research in general and medicine or biotechnology. 

But for now, the business value of AI is decidedly not uniform across all organizations. In the McKinsey Global Survey 

2025, nearly all organizations are using AI in one form or another, and about 62 percent are experimenting with AI agents. 

Yet nearly two-thirds of companies remain only at the trial stage. While 64 percent of companies report innovation 

benefits and cost savings in selected areas, only 39 percent experience overall financial benefits at the company level. 

This clearly indicates the gap between AI hype and real enterprise-level impact. 

The World Economic Forum highlights the fact that AI is already creating real benefits related to health care, 

sustainability, and business operations. Synthetic biopsy technology is being utilized for early detection of cancer. At 

Apollo Hospitals, doctors are supported by AI tools in predicting the risk of heart disease with almost 90 percent accuracy. 

CVS Health has used AI to enhance how patients take their medicines through personalized reminders. These instances 

prove the point that AI is not an abstract theory but is giving rise to real benefits in the world. 

At the same time, fear about job loss remains strong. In collaboration with Accenture in report of world economic forum, 

nearly 40 percent of working hours could be affected by AI tools like ChatGPT-4. However, it also explains that this 

does not mean complete job loss. About 65 percent of this work can be transformed into more productive human–AI 

collaboration. Clearly, AI looks more likely to support workers rather than fully replace them. 

Adoption of AI is growing in the Indian context: IT services, digital education platforms, healthcare startups, and business 

analytics. But large numbers of students from rural and semi-urban areas still have inadequate access to proper AI 

education and digital resources. This is a digital gap that needs to be addressed to ensure a level playing field for everyone. 

In all, AI has two sides. It is improving efficiency, supporting innovation, and helping scientific research, while the large-

scale transformation of the workforce and full financial impact at the company level are still developing. 

 

SUGGESTIONS 

Promote AI Education: 

Basic AI education should be introduced in schools, colleges, and training institutions to help students understand the 

operation of AI and how it can be positively utilized. 

Skill Development and Reskilling: 

This calls for students and professionals to upgrade their skills continuously in handling data, using digital tools, and 

automation; otherwise, they will not be relevant in the job market. 

Responsible AI Adoption:  

Companies should make use of AI in enhancing their productivity and quality of service rather than just reducing 

workforce strength.  
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Public awareness programs:  

Awareness programs should be done in order to pass on the right information regarding the capability and incapability 

of AI, reducing unnecessary fear among people.  

 

LIMITATIONS OF THE STUDY  

The study is solely based on secondary data and general observation. No primary survey or interviews could be conducted 

due to the time limit. Therefore, findings reflect existing reports and public perception that may change with future 

developments in Artificial Intelligence.  

 

II. CONCLUSION 

The study shows that Artificial Intelligence is not just a hype for some period of time and at the same time, it is not a 

complete danger for human jobs. AI is gradually changing many industries in both good and challenging ways. Many 

young people feel scared, seeing social media and news, that AI will take away their future jobs. But when we look at 

real examples, we can see clearly that AI is actually helping people to work better, saving time, supporting new ideas, 

and also creating new types of jobs. 

It is also a fact that many large companies are still in the learning process of how to use AI properly. Full business change 

with the help of AI is still happening step by step. This means the real future of AI is still being built, not finished yet. 

Education and development of skills are very important to face this future without fear. People should learn how to use 

AI in their own field instead of avoiding it. 

Instead of being afraid of AI, society should understand and learn it, so that it is used in a responsible way. Only then can 

we ensure that AI helps everyone and creates positive, balanced growth. 
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