
IJARSCT  ISSN (Online) 2581-9429 

    

 

       International Journal of Advanced Research in Science, Communication and Technology (IJARSCT) 

                                   International Open-Access, Double-Blind, Peer-Reviewed, Refereed, Multidisciplinary Online Journal 

Volume 4, Issue 1, November 2024 

Copyright to IJARSCT DOI: 10.48175/568   440 

www.ijarsct.co.in  

Impact Factor: 7.53 

Engaging Gen Z Through Social Media Marketing 

Strategies  
Prathamesh Dhanavade1 and Prof. Surekha Gaikwad2 

Researcher1 and Research Guide2  

MIT Arts, Commerce and Science College, Alandi (D), Pune, India 

 

Abstract: Gen Z, the first generation of true digital natives, demands authenticity, personalization, and 

social responsibility from brands. To effectively engage this audience, marketers must adopt innovative 

strategies on platforms like TikTok, Instagram, and Snapchat. Key tactics include leveraging influencer 

partnerships, interactive content, and storytelling that aligns with Gen Z's values and desire for creativity. 

By prioritizing short-form video, user-generated content, and purpose-driven messaging, brands can build 

trust and foster meaningful connections with Gen Z, turning social media into a powerful tool for sustained 

engagement and loyalty. 
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I. INTRODUCTION 

Generation Z (Gen Z), typically defined as individuals born between 1997 and 2012, is rapidly becoming one of the 

most influential consumer demographics in the world. With a global population exceeding 2 billion, this generation has 

grown up immersed in digital technologies, making them unique in their media consumption habits, brand expectations, 

and purchasing behaviors. As a result, businesses must rethink their marketing strategies, particularly on social media, 

to effectively engage with this tech-savvy, socially conscious, and value-driven group. Social media marketing has 

emerged as a primary avenue for reaching Gen Z, but success requires a deep understanding of their preferences, 

behaviors, and values. 

This research paper explores the characteristics of Gen Z, their use of social media, and the strategies businesses can 

employ to create effective and engaging marketing campaigns. By analyzing successful case studies, challenges, and 

evolving trends, the paper provides insights into how companies can build meaningful connections with Gen Z through 

social media platforms. 

 

Understanding Gen Z’s Unique Characteristics 

1. Digital Natives 

Unlike previous generations, Gen Z has never known a world without the internet, smartphones, and social media. 

From a young age, they’ve been exposed to technology and are adept at using digital tools for entertainment, education, 

and communication. According to research, Gen Z spends an average of 4 hours daily on their smartphones, primarily 

engaging with social media platforms like TikTok, Instagram, and YouTube. 

 

2. Short Attention Span 

Due to their constant exposure to vast amounts of information, Gen Z has developed a short attention span, with 

estimates suggesting it’s as brief as 8 seconds. This means that businesses must craft content that is not only visually 

appealing but also captures attention quickly. 

 

3. Socially Conscious and Value-Driven 

Gen Z places a high emphasis on social responsibility, inclusivity, and sustainability. Brands that align with their values 

and take a stand on societal issues such as climate change, racial justice, and gender equality are more likely to build a 

loyal following. According to a 2020 report by Deloitte, 77% of Gen Z respondents said they are more likely to buy 

from a brand that they perceive as socially responsible. 
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4. Trust in Peers Over Brands 

Gen Z tends to trust peer reviews, influencers, and user-generated content more than traditional advertising. They often 

seek authenticity in the brands they support and are skeptical of overly polished, corporate messaging. This shift has led 

to a rise in influencer marketing and the importance of community-driven content. 

 

Social Media Platforms Dominating Gen Z Engagement 

1. TikTok 

TikTok has become a cultural phenomenon among Gen Z, offering a platform for short, creative, and often humorous 

video content. Its algorithm promotes discoverability, allowing even small creators and brands to reach large audiences. 

Brands that successfully engage Gen Z on TikTok leverage trends, challenges, and user-generated content to create 

viral campaigns. 

 

2. Instagram 

Instagram remains a dominant platform for Gen Z, especially through its Stories, Reels, and Shopping features. While it 

was originally a photo-sharing app, Instagram’s evolution into a multi-functional platform with visual appeal, 

influencer collaborations, and interactive content has made it a go-to space for Gen Z engagement. 

 

3. YouTube 

As the second most visited website globally, YouTube remains a vital platform for engaging Gen Z. Long-form videos, 

tutorials, vlogs, and content creators dominate the space. Brands can capitalize on this platform by partnering with 

YouTube creators or producing informative and entertaining content that resonates with this audience. 

 

4. Snapchat 

Snapchat appeals to Gen Z through its emphasis on ephemeral content and augmented reality (AR) features. The 

platform’s filters, lenses, and short videos encourage creativity and real-time interaction. Snapchat’s Discover feature 

also offers a space for brands to create short, engaging stories. 

 

Key Social Media Marketing Strategies to Engage Gen Z 

1. Authenticity and Transparency 

Gen Z values authenticity more than any previous generation. This means that brands need to engage in transparent, 

honest communication and avoid coming across as overly promotional or disingenuous. According to a survey by 

McKinsey, 80% of Gen Z believes that brands should be more transparent about how they make products, where they 

source materials, and their overall environmental impact. Brands that share behind-the-scenes content, customer 

reviews, and user-generated content tend to build stronger connections with Gen Z. 

 

2. Interactive and Engaging Content 

Interactive content, such as polls, quizzes, and challenges, allows Gen Z to actively participate in brand experiences 

rather than passively consuming content. Social media platforms like Instagram and TikTok offer features that 

encourage interaction, such as Instagram’s “Ask Me Anything” or TikTok’s challenges. These strategies promote 

engagement and increase the likelihood of virality. 

 

3. Influencer Collaborations 

Influencers play a crucial role in shaping Gen Z’s purchasing decisions. However, Gen Z is savvy and prefers micro 

and nano-influencers—those with smaller, more niche audiences—over celebrities or mega-influencers. These 

influencers tend to have higher engagement rates and are perceived as more relatable and trustworthy. A study by 

Morning Consult found that 50% of Gen Zers trust influencers’ recommendations compared to 10% for traditional 

celebrities. 
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4. Purpose-Driven Campaigns 

Gen Z is drawn to brands that champion social causes and take action on important issues. Companies like Nike, with 

its “Dream Crazy” campaign featuring Colin Kaepernick, and Ben & Jerry’s, known for its advocacy on climate change 

and racial justice, have successfully resonated with Gen Z by aligning their messaging with core values. To engage this 

generation, brands must go beyond superficial support and demonstrate tangible commitment to social and 

environmental causes. 

 

5. Ephemeral and Short-Form Content 

Given Gen Z’s short attention span, brands must embrace the rise of short-form content. Platforms like TikTok and 

Instagram Reels have popularized videos that are 15–60 seconds long, making it essential for marketers to create 

concise, engaging, and visually appealing content. Additionally, ephemeral content on platforms like Snapchat or 

Instagram Stories—where posts disappear after 24 hours—creates a sense of urgency and exclusivity, which appeals to 

Gen Z’s fear of missing out (FOMO). 

 

6. User-Generated Content (UGC) 

Gen Z places a high value on peer opinions and recommendations, often trusting user-generated content more than 

branded content. Encouraging UGC—whether through hashtag campaigns, challenges, or reviews—can help brands 

appear more authentic and build a sense of community. For instance, Starbucks’ #RedCupContest encouraged 

customers to share photos of their holiday-themed Starbucks cups, generating massive engagement and brand visibility. 

 

7. AR and VR Experiences 

Augmented reality (AR) and virtual reality (VR) are emerging as important tools for engaging Gen Z. AR filters, like 

those on Snapchat or Instagram, offer immersive and interactive brand experiences, while VR allows brands to create 

unique, digital environments. For example, Gucci created a virtual sneaker that users could “try on” using AR 

technology on Snapchat, blending fashion with digital innovation to attract tech-savvy Gen Z consumers. 

 

Challenges in Engaging Gen Z 

1. Over-Saturation of Content 

Social media platforms are crowded with brands vying for the attention of Gen Z. As a result, standing out requires 

creativity, consistency, and a deep understanding of the audience. Brands must avoid generic content and instead focus 

on delivering highly personalized and relevant messages. 

 

2. Mistrust of Traditional Advertising 

Gen Z is skeptical of traditional advertising methods such as banner ads and TV commercials. They prefer authentic, 

non-intrusive marketing, often favoring influencers and user-generated content over direct advertising. Brands that rely 

too heavily on traditional forms of promotion may struggle to gain traction with this demographic. 

 

3. Balancing Entertainment and Information 

While Gen Z consumes a large amount of entertainment content, they also value informative, educational content. 

Brands must strike a balance between providing engaging entertainment and delivering meaningful, value-driven 

messages. Content that lacks substance may fail to resonate with Gen Z’s desire for depth and authenticity. 

 

4. Privacy Concerns 

Gen Z is acutely aware of data privacy issues and expects brands to protect their personal information. Companies that 

are transparent about their data practices and prioritize privacy will gain the trust of this generation. In contrast, brands 

that are perceived as careless with data may face backlash and lose credibility. 
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Case Studies: Successful Social Media Campaigns Targeting Gen Z 

1. Nike’s “Dream Crazy” Campaign 

Nike’s collaboration with former NFL quarterback Colin Kaepernick for its “Dream Crazy” campaign was a bold move 

that resonated deeply with Gen Z’s values of social justice and activism. The campaign featured a powerful message 

about breaking barriers and standing up for what’s right, aligning with Gen Z’s desire for purpose-driven brands. 

Despite initial controversy, Nike saw a 31% increase in online sales following the campaign’s release, demonstrating 

the power of value-based marketing. 

 

2. Fenty Beauty’s Inclusive Marketing 

Rihanna’s Fenty Beauty revolutionized the beauty industry by launching with 40 different shades of foundation, 

promoting inclusivity and diversity. The brand’s message of embracing all skin tones resonated with Gen Z, who 

prioritize inclusivity and representation. Fenty Beauty’s social media strategy focused heavily on user-generated 

content, featuring real customers and influencers with diverse backgrounds. This approach not only built trust but also 

fostered a sense of community around the brand. 

 

3. Chipotle’s TikTok Challenges 

Chipotle’s use of TikTok challenges has been a major success in engaging Gen Z. The brand’s #GuacDance challenge, 

which encouraged users to create dance videos in honor of National Avocado Day, went viral and led to Chipotle’s 

biggest guacamole day ever, with over 800,000 sides 


