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Abstract: This paper delves into the significance of Corporate Social Responsibility (CSR) and the pivotal 

role the Indian government can play in fostering its adoption. Corporations form an essential part of India's 

vast economy, making their contributions to society crucial. Given the voluntary nature of CSR without 

mandatory legislation, government intervention is vital in promoting CSR initiatives. The research method 

employed involves a normative literature review and analysis of secondary data. The findings highlight the 

need for India to learn from global best practices in CSR, particularly those implemented in developed 

nations. To effectively promote CSR, India must set up robust institutions capable of raising awareness, 

formulating soft laws, fostering partnerships, and mandating transparency in corporate social activities. 
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I. INTRODUCTION 

In the Indian context, the principle of Corporate Social Responsibility (CSR) is increasingly recognized as an essential 

aspect of corporate governance. Historically, Indian businesses have engaged in philanthropy, but the formalization of 

CSR practices has gained prominence, particularly following the enactment of the Companies Act, 2013. This 

legislation mandates that companies meeting certain criteria must distribute a minimum percentage of their profits 

toward CSR activities. This shift marks a transition from voluntary action to a more structured approach, reflecting the 

growing importance of CSR in Indian corporate culture. 

CSR in India is understood not only as a means of contributing to social and environmental causes but also as a 

strategic tool that aligns with the broader goals of sustainable development. The Ministry of Corporate Affairs defines 

CSR as a way through which companies can contribute to society by addressing social, environmental, and economic 

challenges. This aligns with the global "Triple-Bottom-Line" approach, which emphasizes balancing economic growth 

with social equity and environmental protection. 

The role of government in India’s CSR framework is crucial. By legislating mandatory CSR, the Indian government has 

taken a proactive stance in ensuring that businesses contribute to societal welfare. This approach has encouraged 

companies to engage more deeply with social issues, ranging from education and healthcare to environmental 

sustainability and rural development. The COVID-19 pandemic further underscored the importance of CSR, as many 

Indian companies stepped up to provide aid, support healthcare infrastructure, and contribute to relief efforts, proving 

the sector's ability to adapt and respond to emerging challenges. 

The relationship between businesses and the communities in which they run in India is integral to the concept of CSR. 

Companies recognize that their success is intertwined with the well-being of the communities they serve, and this has 

led to the adoption of more inclusive and responsible business practices. Indian corporations are increasingly aware that 

fostering good community relations is not just a moral imperative but also a strategic advantage 

 

Background of the Study 

The background on CSR stems from the fact that since time immemorial, businesses or companies have always used 

CSR to give back to society while strengthening the brand reputation whereby they use. The evidence of business 

concerns giving back to society date back to the history of the industrial revolution and the need to solve social 

problems of poverty which lead to philanthropy. 
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Corporate Social Responsibility (CSR) in India has deep historical roots, tracing back to ancient times when concepts 

like "Dharmada" and "Dāna" emphasized charity as a religious duty. Medieval trade guilds often engaged in social 

welfare, constructing public facilities and supporting education. During the colonial era, industrialists like Jamshedji 

Tata and Ghanshyam Das Birla integrated philanthropy into their business ethos, setting up institutions for education 

and healthcare. Post-independence, CSR evolved to focus on nation-building, with business leaders working alongside 

the government to address social issues, laying the foundation for the modern CSR practices seen today. 

The paper aims to explore the historical evolution of CSR in India, tracing its roots from ancient philanthropy to 

modern-day legal frameworks like the Companies Act, 2013, which mandates CSR activities. It will analyse the 

government's influence in shaping CSR practices, particularly focusing on how businesses have adapted to these 

mandates and the impact on social and environmental initiatives. The study will also examine the integration of CSR 

into business strategies, emphasizing contributions to sustainable development and assessing the effectiveness of 

government-private sector collaborations. Furthermore, it will compare India's CSR framework with global standards, 

identifying strengths, weaknesses, and challenges faced by Indian companies and the government, proposing 

recommendations for enhancing the effectiveness of CSR practices in India.  

 

Objective 

The objective of this research paper is to critically examine the role of government in promoting and regulating 

Corporate Social Responsibility (CSR) practices among businesses. In recent years, CSR has emerged as a key element 

of corporate governance, addressing the social and environmental impacts of business operations. However, the extent 

to which companies voluntarily adopt CSR initiatives varies widely, often influenced by the legal, regulatory, and 

policy frameworks established by governments. This research aims to explore how governments, through legislation, 

policy incentives, and public-private partnerships, shape corporate behavior in relation to CSR. 

 

The Role of Government in CSR Promotion 

The interest of governments in promoting CSR is not new because business aims cannot be done in any given society 

without government involvement, either voluntarily or legally. The government has a stake in making sure that CSR 

aims are well-coordinated. 

The role of the government in Corporate Social Responsibility (CSR) in the Indian context is significant and 

multifaceted. The Indian government has taken a proactive stance in shaping CSR practices through legislative 

measures and policy frameworks. The most notable intervention is the inclusion of mandatory CSR provisions in the 

Companies Act, 2013, which requires companies meeting certain financial criteria to distribute at least 2% of their 

average net profits over three years to CSR activities. This landmark legislation has made India one of the first 

countries to mandate CSR, transforming it from a voluntary activity into a legal obligation for qualifying companies. 

Beyond legislation, the Indian government also plays a vital role in guiding and monitoring CSR activities to ensure 

they align with national development goals. It has provided a broad framework for CSR activities, focusing on areas 

such as poverty alleviation, education, healthcare, environmental sustainability, and rural development. Through this 

framework, the government encourages companies to contribute to social welfare and sustainable development 

 

Government as different bodies: 

Regulatory Body 

 CSR Mandates: Some governments have introduced mandatory CSR requirements for companies, often tying 

them to corporate performance. For example, in India, under the Companies Act, 2013, companies meeting 

specific financial criteria are required to spend 2% of their average net profits on CSR activities. 

 Tax Incentives: Governments often provide tax benefits or deductions to companies that engage in CSR 

activities, such as philanthropy, environmental sustainability, or community development. 

 Environmental and Social Regulations: Governments enforce environmental standards and labor laws that 

companies must follow. CSR can involve complying with or going beyond these regulations. 
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Facilitative Body 

 Guidelines and Frameworks: Governments can issue guidelines for CSR practices, such as the UN Global 

Compact or the OECD Guidelines for Multinational Enterprises, which serve as frameworks for ethical 

corporate behavior. 

 Partnerships: Governments may partner with corporations to promote CSR in areas like education, health, and 

environmental sustainability. Public-private partnerships (PPPs) are a common format for joint CSR 

initiatives. 

 Public Awareness and Promotion: Governments can promote CSR by encouraging businesses to adopt 

sustainable practices and responsible corporate behavior through public campaigns, awards, and certifications. 

 

Collaborative Body 

 Stakeholder Engagement: Governments can facilitate dialogue between companies, civil society, and local 

communities to ensure that CSR initiatives align with the needs and priorities of society. 

 Sustainable Development Goals (SDGs): Many governments align CSR activities with the United Nations 

Sustainable Development Goals (SDGs), encouraging companies to focus on initiatives like poverty reduction, 

gender equality, clean energy, and economic growth. 

 

Enforcement and Accountability 

 Monitoring and Reporting: Governments can require companies to disclose their CSR activities and impact 

through sustainability reporting standards. This promotes transparency and accountability. 

 Penalties for Non-Compliance: In countries where CSR is mandatory, non-compliance with CSR regulations 

may lead to fines or legal action. 

 

Capacity Building and Support 

 Funding for CSR Programs: Governments may provide financial support or grants to businesses that undertake 

large-scale CSR projects, especially in sectors like renewable energy or social welfare. 

 Training and Capacity Building: Government programs may help businesses build internal capacities for CSR, 

such as offering workshops on sustainability, ethical supply chains, and community engagement. 

 In summary, governments play a critical role in shaping the scope, focus, and implementation of CSR through 

regulations, facilitation, partnerships, and enforcement. Their involvement ensures that CSR aligns with 

national priorities and promotes responsible corporate behavior 

 

INDIAN GOVERNMENT AND CSR 

In India, the government has taken a proactive approach in mandating and promoting Corporate Social Responsibility 

(CSR). Here’s a detailed look at the role of the Indian government in CSR: 

 

CSR Mandate under the Companies Act, 2013 

 The key legislative framework for CSR in India is under Section 135 of the Companies Act, 2013. According 

to this provision: 

 Companies with a net worth of ₹500 crore or more, or a turnover of ₹1,000 crore or more, or a net profit of ₹5 

crore or more during any financial year are required to allocate at least 2% of their average net profits from the 

preceding three years toward CSR activities. 

 The companies must constitute a CSR Committee of the Board of Directors, which formulates and 

recommends CSR policies, monitors the implementation of projects, and reports to the Board. 

 The Companies (CSR Policy) Rules, 2014 provide further details on how CSR activities should be carried out. 
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CSR Activities Specified by the Government 

Schedule VII of the Companies Act specifies a broad range of areas in which CSR funds can be spent, including: 

 Eradicating hunger, poverty, and malnutrition. 

 Promoting education, especially for underprivileged sections of society. 

 Promoting gender equality and empowering women. 

 Environmental sustainability, ecological balance, and conservation of natural resources. 

 Protection of national heritage, art, and culture. 

 Promoting health care, sanitation, and making safe drinking water accessible. 

 Rural development projects. 

 Promotion of sports and funding for public benefit institutions like incubators and scientific research 

organizations. 

 

Enforcement and Penalties 

 Initially, the CSR mandate in India operated under a “comply or explain” framework, where companies that 

did not spend, the required amount were expected to provide reasons in their annual reports. 

 However, in 2021, amendments were made, introducing penalties for non-compliance. If companies fail to 

spend on CSR, the unspent amount must be transferred to a government-designated fund, such as the PM 

National Relief Fund, within six months of the end of the financial year. 

 Failure to transfer the unspent CSR funds or comply with reporting requirements can attract monetary fines on 

both the company and its executives. 

 

Government’s Facilitative Role 

 Public-Private Partnerships (PPP): The government encourages collaborations between corporations and 

public institutions to execute large-scale social and environmental initiatives. 

 Tax Benefits: Companies can claim deductions for certain CSR expenditures, such as contributions to 

registered trusts, NGOs, or relief funds, under Section 80G of the Income Tax Act. 

 Encouraging CSR alignment with national priorities: The government frequently advises companies to focus 

CSR efforts on national development priorities, such as Swachh Bharat (Clean India), Skill India, and Digital 

India. These initiatives align CSR spending with the nation’s social and economic development goals 

 

Promoting Transparency and Accountability 

 The Ministry also launched the National CSR Data Portal to provide information on CSR spending by Indian 

companies. This portal promotes transparency and accountability, allowing stakeholders to track how much 

companies spend and the focus areas of their CSR efforts. 

 

Impact of Government Policies on CSR 

 Sector-specific CSR focus: During crises, such as the COVID-19 pandemic, the government guided companies 

to channel CSR efforts toward urgent needs like public health, vaccine distribution, and pandemic relief 

efforts. 

 Encouraging local engagement: The government urges companies to implement CSR projects in and around 

the regions where they operate, particularly benefiting rural and underserved areas. 

 

Challenges and Criticisms 

 Implementation Gaps: Some companies treat CSR as a compliance exercise rather than a genuine effort to 

address social and environmental issues. 

 Geographic Concentration: CSR spending tends to be concentrated in urban areas and industrial hubs, leaving 

rural and remote regions underserved. 
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 Project Sustainability: Companies often focus on short-term projects rather than long-term, sustainable 

development. 

 

Limitations of The Study 

The study of Corporate Social Responsibility (CSR) and the government's role in India faces several limitations. One 

major challenge is the availability and accuracy of data on CSR activities and their impacts. Inconsistent reporting 

practices among companies can hinder efforts to assess the true effectiveness of CSR initiatives. Additionally, the 

diverse interpretations and implementations of CSR regulations across different regions and sectors can complicate the 

generalization of findings. Many CSR efforts tend to focus on short-term benefits, which limits the evaluation of their 

long-term sustainability and impact. Moreover, sector-specific challenges can affect the comparability of research 

findings across different industries. 

 

Scope 

Future research in this area should address these limitations by focusing on several key areas. Longitudinal studies 

could provide insights into the long-term effects of CSR initiatives, while rigorous impact assessments can help 

measure social and environmental outcomes more accurately. Comparative studies between India and other countries 

could identify successful CSR models and practices that could be adapted to the Indian context. Additionally, 

evaluating specific CSR policies and their effectiveness could lead to improved regulatory frameworks. Research into 

stakeholder perspectives, sector-specific challenges, and the role of technology in enhancing CSR practices could offer 

new strategies for more effective and sustainable CSR implementation. 

 

II. CONCLUSION 

In conclusion, this research paper highlights the evolving landscape of Corporate Social Responsibility (CSR) in India 

and the critical role that the government plays in shaping and promoting CSR practices. The integration of CSR into 

India's regulatory framework, particularly through the Companies Act of 2013, marks a significant shift from voluntary 

to mandatory CSR activities for qualifying companies. This legislative change has set a precedent, positioning India as 

a leader in mandating corporate social contributions and encouraging businesses to align their operations with broader 

societal goals. The findings underscore that CSR in India is a complex and multifaceted concept, encompassing not 

only philanthropic activities but also strategic efforts to address environmental, social, and economic issues. The 

government's role extends beyond regulatory mandates; it includes facilitating partnerships between public and private 

sectors, providing incentives, and creating a framework for effective CSR implementation. These efforts aim to ensure 

that corporate contributions address pressing social challenges and contribute to sustainable development. 

Overall, this research paper contributes to a deeper understanding of CSR and the government’s role in India, providing 

valuable insights for policymakers, businesses, and academics. By addressing the challenges identified and exploring 

future research avenues, stakeholders can work together to enhance the effectiveness of CSR initiatives and ensure that 

they make a meaningful and lasting impact on society and the environment. 
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