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Abstract: Social media is a platform for audiences around the world to discuss their issues and opinions. Before 

we know the real aspects of social media, people need to know what social media means. Social media is a 

term used to describe the interaction between groups or individuals in which they produce, share, and 

sometimes exchange ideas, images, videos, and more on the Internet. The social network is transforming the 

behaviour of young people interacting with their parents, peers, and how they use technology. The effects of 

social networking are twofold. On the positive side, social networks can act as valuable tools for professionals. 

They achieve this by helping young professionals to market their skills and to seek business opportunities. This 

paper covers every aspect of social media with its positive and negative effects. Focus is on specific areas such 

as health, business, education, society and youth. In this paper, we explain how these media will have a 

broad influence on society 
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I. INTRODUCTION 

Socialimediaiisianionlineiplatformithatipeopleiuseitoibuildisocialinetworksiorisocialirelationshipsiwithiothersiwhoishare

similaripersonalioricareeriinterests,iactivities, backgroundsiorireal-

lifeilinks.iTheiimpactiofisocialinetworksioniyoungipeopleiisiimportant.iItiisibecomingiincreasinglyievidentithatisocialin

etworksihaveibecomeipartiofipeople'silives. 

Manyiteenagersiuseitheirilaptops,itableticomputersiandismartphonesitoicheckitheirifriendsiandifamily'siupdatesioniTwee

tsiandistatus.iAsitechnologyiadvances,ipeopleiareiunder 

pressureitoiacceptidifferentilifestyles.iSocialimediaiisiaiweb-

basediformioficommunicationiofidata.iSocialimediaiplatformsienableiusersitoihaveiconversations,ishareiinformationiand 

createiwebicontent.iSocialimediaihasidifferentiforms,iincludingiblogs,imicro-

blogs,iwikis,isocialinetworkingisites,iphoto-sharingisites,iinstantimessaging,ivideo-

sharingisites,ipodcasts,iwidgets,ivirtualiworlds,iandimore.iOnianiindividualilevel,isocialimediaienablesiusitoicommunic

ateiwithiourifriendsiandirelatives,itoilearninewithings,itoidevelopiyouriinterestsianditoibeientertained.iAtiaiprofessiona

lilevel,iweicaniuseisocialimediaitoiexpandioriexpandiouriknowledgeiiniaiparticularifieldiandibuildiouriprofessionalinet

workibyiconnectingiwithiotheriprofessionalsiiniouriindustry.iAtitheibusinessilevel,isocialimediaiallowsiusitoihaveiaico

nversationiwithiouriaudience,itoigetifeedbackifromiouricustomers,ianditoiraiseiyour 

brand.iSocialiMediaiisianiinnovativeiideaiwithiaiveryibrilliantiopportunityiandianiadditionaliscopeiforiadvancement.i

Withitheiadvancementiofisocialimedia,imanyiorganizationsiareiusingithisimediumitoiimproveitheiripractices.iByiusingi

socialinetworking,iweicaniadvertiseioricommunicateiiniaimoreiefficientimanner.iLikewise,ipeopleidon'tihaveitoirelyioni

theimediaiorioniTVitoigetitheiridailyidoseiofinewsithaticaniallibeiobtainedifromiaisocialinetworkingisite. 

Peopleicanitrackiorigatheriinformationifromiallioveritheiworld. 

 

Objectives 

Consideringitheicurrentitrendiofiusageiofisocialimedia,itheimainiobjectiveiisitoicheckitheicauseiandieffectsiofiincreasei

useiofisocialimedia. 

Toiexploreitheiimpactiofisocialimediaionipeople’sirelationships,iespeciallyifamilyiandifriendships 
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BODY 

Oneiofitheimostipopularisocialimediaisites,iFacebook,ihasi1.4ibillioniusersiarounditheiworld,inearlyiaififthiofitheiworl

d'sipopulation,ithusihelpingiusitoibetteriunderstand,ilearnandishareiinformationiinstantaneously.iSocialinetworksihaveir

emovediallitheicommunicationiandiinteractionibarriers,iandinowioneicanicommunicateihis/heriperceptioniandithoughts 

overiaivarietyiofitopics.iStudentsiandiexpertsiareiableitoishareiandicommunicateiwithilike-

imindedipeopleiandicaniaskiforitheiinputiandiopinionioniaiparticularitopic.iAnotheripositiveiimpactiofisocialinetworking

isitesiisitoiuniteipeopleioniaihugeiplatformiforitheiachievementiofisomeispecificiobjective.iThisiisiveryiimportantitoibri

ngitheipositiveichangeiinisociety. 

Socialimediaiareiuseditoidocumentimemories,ilearniaboutiandiexploreithings,iadvertiseioneselfiandiformifriendships.iF

oriinstance,itheyiclaimithatitheicommunicationithrough 

Internetibasediservicesicanibeidoneimoreiprivatelyithaniinirealilife.iAisurveyiconductedi(ini2011),ibyiPewiInternetiRes

earch,idiscussediiniLeeiRainieiandiBarryiWellman'siNetworkedi–

iTheiNewiSocialiOperatingiSystem,iillustratesithati'networkediindividuals'iareiengageditoiaifurtheriextentiregardinginu

mbersioficontenticreationiactivitiesiandithatithei'networkedindividuals'iareiincreasingioveriailargeriageispan. 

Theseiareisomeiofitheicontenticreationiactivitiesithatinetworkediindividualsitakeipartiin:iWritingimaterial,isuchiasitextio

rionlineicomments,ioniaisocialinetworkingisiteisuchias 

Face-book:i65%iofiInternetiusersidoithis 

Sharingidigitaliphotos:i55% 

Contributingirankingsiandireviewsiofiproductsioriservices:i37% 

Creatingi"tags"ioficontent,isuchiasitaggingisongsibyigenre:i33% 

Postingicommentsionithird-partyiwebsitesioriblogs:i26% 

Takingionlineimaterialiandiremixingiitiintoiainewicreation:i15%iofiInternetiusersidoithisiwithiphotos,ivideo,iaudio,iorite

xt 

Creatingioriworkingioniaiblog:i14% 

Face-bookiDepressioniSeveraliresearchersihaveiproposediainewiphenomenonicalledi“ 

‘Facebookidepression’,iwhichiisidefinediasidepressionithatidevelopsiwheniindividualsispendiaiexcessiveiamountsiofitim

eionisocialimediaisites,isuchiasiFace-

book,iandithenibeginitoiexhibiticlassicisymptomsiofidepression.iSeekingiacceptanceiandistayingiconnectediwithipeersii

sian 

importantielementiofisocialilife.iHowever,itheiintensityiofitheionlineiworld,iwhichirequiresiconstantiengagement,icreate

siaifactoriofiself-awarenessithatimayitriggeridepressioniinisomeipeople.iForiclarity,iFace-

bookidepressioniisinotijustilimiteditoiFace-book,ibutialso 

refersitoitheiimpactiofiotherisocialinetworkingisitesicausingipsychologicaliproblems.iBecauseiFace-

bookiisicurrentlyitheilargestiandimostiwidelyiusedisocialimedium,itheiphenomenoniofisocialimediaicausedidepressioni

hasitakeniitsiname. 

Researchersidiscoveredithat,iiniaisampleigroupiofiteenageigirls,iexcessiveiFace-

bookiusageicauseditheisampleigroupitoibeiatiaihigheririskiforidepressioniandianxiety.iAiyearilater,itheiresearchersireev

aluateditheigroupiforianyisignsiofidepressioniorianxiety.iTheistudyifindingsiprovedithatiusersiwhoifrequentlyidiscussed

itheiriproblemsiwithifriends,ithroughisocialimedia,iexperiencedihigherilevelsiofianxietyithanithoseiwhoididinot."Textin

g,iinstantimessagingiandisocialinetworkingimakeiitiveryieasyiforiadolescentsitoibecomeievenimoreianxious,iwhichican

ileaditoidepressioniInidoingithisiourimoreiimportantirelationshipsiwithiourilovedionesiandicloseifamilyimembersisuffe

ribecauseimoreiofiouritimeiandieffortiisiputintoitheiillusioniofisocialimedia. 

MTV’sishow,iCatfishibasedioffiaidocumentaryifilm,iisiaigoodiexampleishowcasingitheiillusioniofisocialimediaiconnect

ions.iTheitermiCatfishidescribesipeopleiwhoicreateifakeisocialinetworkingiprofiles,iandi"catfishing"iisitheiprocessiofib

efriendingistrangersionlineiwhileiusingiaifakeioristoleniidentity.iItiisiaideceptiveiactiandiitihasiruinedimarriages,irelati

onshipsianditheiemotionaliwellibeingiofimanyipeople.iInioneiofitheiepisodesioniCatfish,itheinarratoriofitheicurrentitele

visionishow,iNeviSchulman,iwentitoimeetihisionlineiloveiinipersonionlyitoibeishockedibyitheideceptioniheidiscovered

.iTheiwomaniwhoseipictureiheihadiseenionisocialimediaiwasithatiofianientirelyidifferentiperson.iIniNev’simindiifisheic

ouldilieiaboutisomethingisoibasiciasiheriappearanceiheriwholeicharacteriasiaiwholeiwasicallediintoiquestion.iAftericon
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versingiwithiheriheifoundithatimanyiotheriofiheripersonalidetailsiofiherilifeiwereifalseiasiwell.iSocialimediaihaveinegat

iveieffectsionipeoples'iselfesteemiandiselfworth.iPeopleicompareitheiriownilivesitoitheilivesiofitheirifriendsithroughith

eirifriends'iposts.iPeopleiareimotivateditoiportrayithemselvesiiniaiwayithatiisiappropriateitoitheisituationiandiservesthei

ribestiinterest. 

themselvesiasistrong,iindependent,iandipowerful.iForiexample,imenioftenipostipicturesiofiobjectsiandinotithemselves,iG

irlsigenerallyipostimoreiimagesithatiincludeithemselves,friendsiANDipersonaliinformation 

Anotherisurveyiconductedi(ini2015)ibyiPewiInternetiResearchishowsithatitheiInternetiusersiamongiAmericaniadultsiwh

oiuseiatileastioneisocialinetworkingisiteihasiincreasedifromi10% 

toi76%isincei2005.iPewiInternetiResearchiillustratesifurthermoreithatiitinowadaysiisinoirealigenderidifferenceiamongiA

mericansiwheniiticomesitoisocialimediaiusage.iWomeniwereievenimoreiactiveionisocialimediaiaicoupleiofiyearsiago,i

howeveritoday'sinumbersipointiatiwomen:i68%,iandimen:i62%. 

Indiaiwillihaveitheiworld’sisecondlargestiInternetiuseribaseibyithisiDecember,iovertakingitheiUS.iThisiisiamongitheima

nyiinterestingifindingsiinithei‘InternetiiniIndiai2015’iReportireleasedibyitheiInternetiandiMobileiAssociationiofiIndiai(

IAMAI)iandiIMRBiInternational. 

Accordingitoireport,iIndiaiwillihavei402imillioniInternetiusersibyiDecemberi2015iandiitsiuseribaseihasiincreasedibyi49i

pericenticompareditoilastiyear.iIniOctober,i317imillioniIndianiusersiaccessediInternet.iChinaihasitheilargestiInternetiuse

ribase,iwithioveri600imillioniusers. 

 

THEi ABOVEiCHARTiSHOWSi THEi CONTINUEi GROWTHi OFi SOCIALi MEDIAi ANDiINTERNETiINi2015. 

Oneiofitheinegativeieffectsiofisocialimediaiorinetworkiisiitileadsitoiaddiction.iSpendingicountlessihoursionitheisocialis

itesicanidivertitheifocusiandiattentionifromiaiparticularitask.iItilowersitheimotivationalileveliofitheipeople, 

Kidsicanibeigreatlyiaffectedibyitheseisocialinetworkingisitesiifitheyiareialloweditoiuseithem. 

Anotheridownsideiofitheisocialimediaiisithatitheiuserisharesitooimuchiinformationiwhichimayiposeithreatsitoithem. 

Socialimediaihasiainegativeiimpactioniourilivesibecauseitheicombinationiofiisolationiandiglobalireach. 

Weipreferitextingitoiphoneiconversations,ionlineichatitoiaiface-to-faceimeeting,iandimany. 

 

II. CONCLUSION 

Asitechnologyidevelops,iwebisocialinetworkingihasibecomeiairoutineiforieveryilastindividual,ipeople;igroupsiareiconsi

stentlyiviewediasidependentionithisitechnology.iOnlineinetworkingihasiincreaseditheiqualityiandirateioficoordinatedief

fortiforstudents.iSocialimediaihasidifferentimerits,iyetiitialsoihasiaifewifaultsithatiaffectiindividualsiinitheioppositeiway.

iFalseidataicanileaditoidisappointmentiinitheitrainingiframework,imisipromotioniinorganizationsicaniinfluenceiproducti

vity,ionlineinetworkingicanimanipulateitheigeneralpublicibyiattackingitheisafetyiofiindividuals,iyetiitialsoihasiaifewifau

ltsithatiaffectiindividualsiinitheioppositeiway.iFalseidataicanileaditoidisappointmentiinitheitrainingiframework,imis-

ipromotioniiniorganizationsicaniinfluenceiproductivity,iandionlineinetworkingicanimanipulateitheigeneralipublicibyiatta
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ckingitheisafetyiofiindividuals,iyetiitialsoihasiaifewifaultsithataffectiindividualsiinitheioppositeiway.iFalseidataicanilead

itoidisappointmentiinitheitrainingiframework,imiss promotioniiniorganizationsicaniinfluenceiproductivity,iandionline 

networkingicanimanipulateitheigeneralipublicibyiattackingitheisafetyiofiindividuals. 
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