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Abstract: This research paper investigates consumer preferences in the realm of cocktails, drawing 

distinctions between contemporary, trending cocktails and enduring, classic concoctions. Employing a 

survey-based research methodology, the study delves into the factors that mold consumers' choices in the 

cocktail landscape. The research findings unveil the underlying motivations guiding consumers in their 

selection of cocktails and offer valuable insights into potential ramifications for the beverage industry. This 

exploration of consumer behaviour, cocktail trends, and industry implications encapsulates an essential 

dimension of contemporary market dynamics. 
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I. INTRODUCTION 

The cocktail industry is constantly evolving, with new, innovative drinks emerging regularly: 

The cocktail industry is marked by its ever-changing nature, characterized by the continual emergence of fresh and 

innovative concoctions. Mixologists and bartenders worldwide are dedicated to pushing the boundaries of creativity, 

experimenting with diverse ingredients, techniques, and presentations. This innovation is driven by the consumer 

demand for new and unique flavor experiences. In a competitive market, bars and restaurants are motivated to 

differentiate themselves by offering trendsetting cocktails, often featuring seasonal ingredients and imaginative 

combinations. Such innovations not only cater to consumers' evolving palates but also serve as a focal point for 

marketing strategies, drawing in patrons seeking the latest and greatest. 

Recent cocktail trends have seen the rise of craft cocktails, molecular mixology, and a resurgence of classic cocktail 

culture. This dynamism ensures that consumers have a diverse array of options to choose from, ranging from traditional 

to avant-garde, creating a rich tapestry of choice in the industry. 

Classic cocktails, on the other hand, have been cherished for generations: 

While the cocktail industry continues to innovate, the enduring appeal of classic cocktails cannot be overstated. These 

timeless concoctions, such as the Martini, Old Fashioned, and Negroni, have been cherished for generations and remain 

integral to cocktail culture. Their enduring popularity is rooted in the perfect balance of simple, quality ingredients and 

the art of mixology. Classic cocktails are a testament to the craft's history, with many of them having origins dating 

back to the 19th and early 20th centuries. 

Classic cocktails provide consumers with a sense of nostalgia, authenticity, and the opportunity to savour the same 

flavours enjoyed by previous generations. Moreover, they serve as benchmarks of mixology, enabling consumers to 

evaluate the skill of bartenders based on their ability to craft these iconic drinks to perfection. 

Understanding consumer choices in this context is crucial for bars and restaurants: 

In a competitive and dynamic market, comprehending consumer preferences for cocktails is of paramount importance 

for bars and restaurants. By recognizing the factors influencing consumer choices, establishments can tailor their 

menus, marketing, and overall customer experience. This understanding empowers them to align with prevailing trends, 

cater to their target demographic, and differentiate themselves in a crowded market. 

Consumer insights are particularly crucial when it comes to striking a balance between modern and classic cocktails on 

the menu. A keen awareness of consumer preferences allows bars and restaurants to curate offerings that appeal to a 

wide spectrum of patrons, ensuring they stay relevant and adaptable in a shifting industry landscape. 
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Furthermore, consumer preferences often evolve in response to factors like health consciousness, sustainability, and 

cultural influences. By staying attuned to these shifts, bars and restaurants can not only meet current demands but also 

anticipate future trends and remain competitive. 

 

Objectives of research: 

 To study the awareness in varieties of cocktails. 

 To understand the preference of Modern Cocktails v/s Timeless Cocktails 

 

II. LITERATURE OF REVIEW 

This literature review provides an overview of the historical and cultural significance of classic cocktails, examines the 

emergence of modern cocktails, and explores past research on consumer preferences in the beverage industry. 

Classic cocktails, such as the Martini, Old Fashioned, and Negroni, have etched their names into the annals of cocktail 

culture. These timeless libations bear historical and cultural significance that transcends their ingredients. For instance, 

the Martini, often considered the quintessential classic cocktail, has been portrayed in literature and film as a symbol of 

sophistication and style (Simonson, 2012). These cocktails have deep-rooted histories, dating back to the late 19th and 

early 20th centuries when the art of mixology began to flourish (Regan, 2003). Classic cocktails are revered for their 

simple yet perfectly balanced recipes, allowing consumers to experience the flavours and craftsmanship of bygone eras. 

The cocktail industry has witnessed a profound transformation in recent years, marked by the emergence of modern 

cocktails. Innovations in mixology have given rise to an array of trendsetting drinks. Molecular mixology, craft 

cocktails, and creative presentation techniques have redefined the landscape (Difford, 2015). Modern cocktails 

showcase a fusion of global ingredients, cultural influences, and experimental approaches to flavor and presentation. 

Trends like artisanal bitters, house-made syrups, and barrel-aged cocktails have shaped the modern cocktail movement 

(Stuckey, 2017). 

Research on consumer preferences within the beverage industry has been abundant. Numerous studies have delved into 

the factors influencing consumers' choices, exploring dimensions such as taste preferences, pricing, health-

consciousness, and cultural influences (Kang et al., 2018). These studies have highlighted the significance of 

understanding consumer behavior and the role it plays in the creation of menus and marketing strategies. In the context 

of cocktails, consumers' preferences have been scrutinized to help bars and restaurants align their offerings with market 

trends and tailor their selections to meet the needs and expectations of their target audience. 

Incorporating these historical and empirical perspectives, this literature review offers a foundation for understanding the 

historical and cultural significance of classic cocktails, the evolution of modern cocktail trends, and the importance of 

consumer preferences in shaping the beverage industry's landscape. 

 

III. METHODOLOGY 

To obtain reliable and valid data, an online survey was administered to gather information from a representative 

sample. This research employed a quantitative research approach, focusing on the collection and subsequent analysis of 

primary data. The data acquisition process involved the distribution of the survey to a selection of local independent 

eateries, including Cibo Multi-cuisine Restaurant, Tankstell Bar and Bistro, Bombay Velvet Lounge Bar and Café. The 

sampling technique used to gather data was random sampling. 

 

IV. RESULTS 

The study encompassed individuals aged 21 and older, with the majority falling within the 21-30 age bracket, followed 

by the 31-40 category, and subsequently the 41-50 age group. Fewer respondents represented the 50 and above 

category. Analysis of primary data collected through an online survey unveiled a considerable demand for cocktails, 

with most respondents favouring cocktails as their primary alcoholic beverage choice, followed by spirits like whisky, 

vodka, gin, and rum. Beer ranked as the third most popular alcoholic beverage. Remarkably, 96.7% of the sample 

population had sampled cocktails. 

Regarding their awareness of cocktail varieties, a slight majority (48.7%) reported being unaware, while 51.3% claimed 

familiarity. A closer examination of Figure 4.2.7 shows that among those who were aware, Mojito was the most 
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favoured choice (50%), followed by Manh

(3%), and Martini (7%). 

The data underscores a significant preference for cocktails, with 75.7% of respondents expressing a preference for 

cocktails over spirits. This reflects a nota

Regarding consumer preferences, 40% favoured Trending cocktails, 40% favoured Classic cocktails, and 20% had an 

inclination for both Trending and Classic cocktails.

The data suggests that Trending cocktails are as popular as Classic cocktails, with consumers showing a preference for 

both. 

Figure.5 Preference of trending cocktails over classic cocktails

 

The comprehensive analysis of the data collected in this study reveals 

Firstly, the age distribution within the surveyed population indicates that individuals aged 21 and above were the 

primary focus. The majority of respondents fell within the 21

subsequently the 41-50 age group. Fewer respondents represented the 50 and above category. This suggests that the 

study primarily captured the preferences of younger and middle

The primary data collected through an online survey clearly de

respondents expressed a strong preference for cocktails as their primary alcoholic beverage choice, with spirits like 

whisky, vodka, gin, and rum coming in as the second choice. Notably, beer ranked as th

beverage, highlighting its continued appeal in the beverage market. The high percentage of respondents (96.7%) who 

had sampled cocktails underscores their prevalence and acceptance.

When it comes to awareness of cocktail vari

aware of the diverse options available. Mojito emerged as the most favoured choice among those who were aware, 

followed by Manhattan, Old-Fashioned, and a variety of other class

some lack of awareness, a significant proportion of consumers are knowledgeable about and interested in a range of 

cocktails. 

The data further supports the conclusion that there is a substantial preferen

respondents expressing this preference. This signifies a remarkable receptivity to cocktails as the preferred alcoholic 

beverage among the surveyed population.

Additionally, in terms of consumer preferences, 40%

20% showed an inclination for both. This balance indicates that Trending cocktails are just as popular as Classic 

cocktails, with a notable segment of consumers appreciating both categories.

In conclusion, the findings from this study underscore the enduring appeal and evolving popularity of cocktails among 

consumers, suggesting a significant demand for both Classic and Trending cocktails. This research provides valuable 

Trending cocktail
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favoured choice (50%), followed by Manhattan (16%), Old-Fashioned (14%), Daiquiri (4%), Sidecar (6%), Jack Rose 

The data underscores a significant preference for cocktails, with 75.7% of respondents expressing a preference for 

cocktails over spirits. This reflects a notable receptivity to cocktails as the preferred alcoholic beverage.

Regarding consumer preferences, 40% favoured Trending cocktails, 40% favoured Classic cocktails, and 20% had an 

inclination for both Trending and Classic cocktails. 

ending cocktails are as popular as Classic cocktails, with consumers showing a preference for 

 

Figure.5 Preference of trending cocktails over classic cocktails

V. CONCLUSION 

The comprehensive analysis of the data collected in this study reveals several key findings and trends.

Firstly, the age distribution within the surveyed population indicates that individuals aged 21 and above were the 

primary focus. The majority of respondents fell within the 21-30 age group, followed by the 31

50 age group. Fewer respondents represented the 50 and above category. This suggests that the 

study primarily captured the preferences of younger and middle-aged adults. 

The primary data collected through an online survey clearly demonstrates a significant demand for cocktails. Most 

respondents expressed a strong preference for cocktails as their primary alcoholic beverage choice, with spirits like 

whisky, vodka, gin, and rum coming in as the second choice. Notably, beer ranked as the third most popular alcoholic 

beverage, highlighting its continued appeal in the beverage market. The high percentage of respondents (96.7%) who 

had sampled cocktails underscores their prevalence and acceptance. 

When it comes to awareness of cocktail varieties, the data indicates that slightly more than half of the respondents were 

aware of the diverse options available. Mojito emerged as the most favoured choice among those who were aware, 

Fashioned, and a variety of other classic and modern cocktails. This suggests that, despite 

some lack of awareness, a significant proportion of consumers are knowledgeable about and interested in a range of 

The data further supports the conclusion that there is a substantial preference for cocktails over spirits, with 75.7% of 

respondents expressing this preference. This signifies a remarkable receptivity to cocktails as the preferred alcoholic 

beverage among the surveyed population. 

Additionally, in terms of consumer preferences, 40% favoured Trending cocktails, 40% favoured Classic cocktails, and 

20% showed an inclination for both. This balance indicates that Trending cocktails are just as popular as Classic 

cocktails, with a notable segment of consumers appreciating both categories. 

In conclusion, the findings from this study underscore the enduring appeal and evolving popularity of cocktails among 

consumers, suggesting a significant demand for both Classic and Trending cocktails. This research provides valuable 
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Fashioned (14%), Daiquiri (4%), Sidecar (6%), Jack Rose 

The data underscores a significant preference for cocktails, with 75.7% of respondents expressing a preference for 

ble receptivity to cocktails as the preferred alcoholic beverage. 

Regarding consumer preferences, 40% favoured Trending cocktails, 40% favoured Classic cocktails, and 20% had an 

ending cocktails are as popular as Classic cocktails, with consumers showing a preference for 

Figure.5 Preference of trending cocktails over classic cocktails 
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insights for businesses in the beverage industry, highlighting the importance of incorporating diverse cocktail offerings 

that cater to varying consumer preferences and age groups. 

 

VI. RECOMMENDATIONS 

Annual Trend Analysis: Conduct annual or periodic trend analyses to stay up-to-date with the evolving cocktail 

landscape. By continuously monitoring changes, the industry can adapt quickly to emerging trends. 

Consumer Surveys: Regularly administer consumer surveys to track preferences, perceptions, and behaviours 

regarding cocktails. This data will help identify emerging trends and shifting consumer sentiments. 

Focus on Health and Wellness: Given the growing interest in health-conscious choices, explore the integration of 

health-focused cocktails and the impact of lower-alcohol or alcohol-free options. Investigate the consumer response to 

such offerings. 

Sustainability in Mixology: Investigate the role of sustainability in cocktail creation and the preferences of eco-

conscious consumers. Analyze the impact of using locally-sourced and environmentally-friendly ingredients. 

Craft Cocktails vs. Classics: Research the balance between craft cocktails and classic recipes. Assess consumer 

preferences for artisanal, handcrafted cocktails versus timeless favourites and how these preferences change over time. 

Cultural Adaptation: Examine how cocktail trends vary across different cultures and regions. This research will help 

businesses cater to local preferences and create culturally relevant offerings. 

Consumer Education: Explore the effectiveness of consumer education in shaping cocktail preferences. Investigate the 

impact of cocktail classes, tutorials, and informational materials on consumer choices. 

Social Media Influence: Investigate the role of social media in shaping consumer perceptions and preferences. Analyze 

how platforms like Instagram and cocktail influencers impact trends and behaviours. 

Bartender Skills and Creativity: Research the significance of bartender skills and creativity in shaping consumer 

choices. Assess how the expertise of bartenders and their ability to craft unique cocktails influence patronage. 

Experiential Consumption: Study the growing trend of experiential consumption in the cocktail industry. Explore how 

immersive cocktail experiences, themed bars, and interactive drink preparation impact consumer behaviours. 

Online Ordering and Delivery: Investigate the rise of digital platforms for ordering cocktails and their influence on 

consumer behaviours. Examine how online reviews and recommendations impact preferences and ordering habits. 

Cocktail Events and Competitions: Examine the role of cocktail events and competitions in driving trends and 

consumer interest. Investigate how these events contribute to consumer engagement and awareness of different 

cocktails. 

Health and Societal Trends: Stay attuned to broader health and societal trends that impact consumer behaviours. 

Research the potential effects of lifestyle changes, economic factors, and societal shifts on cocktail preferences. 

International Collaboration: Foster international collaboration and information exchange to gain insights from global 

trends. Collaborate with other researchers and industry professionals to share best practices and findings. 
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