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Abstract: This piece looked at the contribution that small businesses make to national economic 

development. The issues that prevent small businesses from realising their maximum potential as engines of 

expansion and development were emphasised. Considerations and in order to address the issues found, 

suggestions were made. One crucial role played by small businesses is the fact that they give jobs to 

numerous people living in both rural and urban regions, thereby contributing to the nation's persistent 

unemployment issue. I used 45 respondents for my research. In this research I used percentage analysis and 

chi-square test for my analysis part. 
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