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Abstract: Tourism plays a vital role in the economic and cultural development of regions, and effective
promotion of tourist destinations is essential for attracting visitors. In the context of Rajasthan, India, this
paper examines the significant role that tourist guides play in promoting Rajasthan tourism. It delves into
the historical, cultural, and architectural richness of Rajasthan, highlighting how skilled tourist guides
contribute to enhancing the overall tourist experience. Through personalized interactions, knowledge
dissemination, and cultural interpretation, tourist guides serve as ambassadors of the state, fostering

positive impressions and encouraging repeat visits.

Keywords: Tourism

[1].
2].
13].
[4].
5].
[6].
[7].
8].

[9].

[10].
[11].
[12].

[13].
[14].
[15].

[16].
[17].
[18].

[19]

REFERENCES
Schneider, G.P. (2011) Electronic Commerce. Cengage Learning Boston, Boston
Seth Pran,(1997) “Successful Tourism management”, Sterling Publisher, NewDelhi, 1997, Pg.189.
Sharma, A. (2013) A studies on e-Commerce and online shopping: issues and influences. Int. J. Computer.
Eng. Technol. 4, 364-376.
Sharma, A. (2014) A studies on Rajasthan Wildlife Tourism: conservation and reformation. Elixir Market.
Management. 68 91-97.
Sharma Shaloo (2002), “Indian Tourism Today — Polices and Programme”, ABD Publishers, Jaipur,
Rajasthan, 1st Edition.
Shen, G., Huang, W. (2011) Advance Research on Electronic Commerce, Web Application and
Communication, Germany. Springer, New York.
Singh N., Ahuja S. (2012) Comparative analysis between Centralized and State- wise tourism campaigns in
Indial, Journal of Tourism, Vol. 13, Romania, pp. 14- 20.
A. S Quian (2010) “Research on Behaviors of Government’s Tourism Marketing” UTMS Journal of
Economics.
Swarbrooke John and Susan Horner (2002), “Business, Travel and Tourism”, Butterworth — Heinemann —
Educational and Professional Publishing Ltd., Oxford, Woburn, MA, 2nd Edition.
Theobald, William Fed. 1994. Global tourism: The next decade. Oxford, England: Butterworth-Heinemann.
Timmers, P. (1998) Business Models for electronic markets. J. Electron. Markets, 8(2), 3-8.
A. Varshney, R. L., & Gupta, S. L. (2005). Marketing management — text and cases: An Indian perspective
(3rd revised.) New Delhi: Sultan Chand, p.6.
Venkatachalam Balaji and Venkateshvaran R.N (2010) Destination Branding,South Asian Journal.
Wahab, S., et al. (2003). Tourism marketing- Tourism International Press, p. 24.
Wang, Y. (2008). Web-based destination marketing systems: Assessing the critical factors for management
and implementation. International Journal of Tourism Research, 10. 55- 70.
Xavier, M. J. (1999). Marketing in the new millennium. Vikas publishers, p. 105.
Y K. Singh & R.B. Bajpai, (2004) “Research Methodology & Data Presentation”,APH Publishing, Delhi.
Yogesh Kumar Singh, (2006) “Fundamentals of Research Methodology and Statistics”, New Age
International (P) Ltd., New Delhi.
Y .K. Singh, (2007) “Research Methodology; Techniques and Trends”, APHPublishing Corporation, Delhi.

Copyright to IJARSCT DOI: 10.48175/568 368
www.ijarsct.co.in



O
%
IJARSCT

Impact Factor: 7.301

[20].

[21].

[22].
[23].

[24].
[25].
126].
27].
28].
[29].
[30].
[31].
[32].
[33].
[34].
[35].
[36].

[37].
[38].

[39].

[40].

[41].
[42].

[43].
[44].

[45].

[46].
[47].

IJARSCT ISSN (Online) 2581-9429

International Journal of Advanced Research in Science, Communication and Technology (IJARSCT)

Volume 3, Issue 3, January 2023

Zhang, T. (2011) Future Computer, Communication, Control and Automation,Germany. Springer, New
York.

Zulfikar, M. (1998). Introduction to tourism and hotel industry New Delhi: India, Vikas Publishing House,
Pvt. Ltd.

www.ibef.org/industry/tourismhospitality.aspx

Acharya, Ram, Civil Aviation and Tourism Administration in India : A Study in Management, National
Publishing House, New Delhi, 1978.

Acharya, Ram, Tourism in India, National Publishing House, New Delhi, 1976.

Acharya, Ram, World Tourism, National Publishing House, New Delhi, 1981.

Ahuja, S.P. and Sharma, S.R. (Eds), Tourism in India-A perspective to 1990. The Institute of Economic and
Market Research, New Delhi, 1997.

Akhtar, Javed, Tourism Management in India, Ashish Publications, New Delhi, 1990.

Anand, Avinash, Tourism Perspective in the 21st Century, Shubhi Publications, Gurgaon, 2008.

Anand, M.M., Tourism and Hotel Industry in India-A Study of Management, Privities Hall of India, New
Delhi, 1976.

Archer, B.H. (1978), "Domestic Tourism as a Development Factor", Annals of Tourism Research.

Arun, N.K., Know the Colourful Rajasthan, Vidhya Bhawan, Jaipur, 1999.

Batra, G.S. and Dangwal, R.C., Tourism Promotion and Development, Deep & Deep Publications Pvt. Ltd.,
New Delhi, 2001.

Batra, K.L., Problems and Prospects of Tourism, Printwell Publishers, Jaipur, 1999.

Benzbaruh M.P., Indian Tourism Beyond the Millennium, Gyan Publishing House, New Delhi, 2001.
Bhardwaj, D.S. and Kamra, K.K., Tourism Education An Emerging Essential, Kanishka Publishers
distributors, New Delhi, 2006.

Bhatia, A K., International Tourism Fundamental & Practices, Sterling Publishers Pvt. Ltd., New
Delhi, 1998

Bhatia, A.K., International Tourism, Sterling Publishers, New Delhi, 1999.

Bhatia, A.K., Tourism Development, Principles and Practices, Sterling Publisher Private Limited, New
Delhi, 1982.

Bhatia, A.K., Tourism in India History and Development, Sterling Publishers, Private Limited, New Delhi,
2001.

Bijendra, K. Punia, Tourist Management : Problem and Prospectus, Ashish Publishing House, New Delhi,
2001.

Bryden, John M., Tourism and Development, Cambridge University Press, London, 1973.

Burkart, A.J. and Medliks, S., Historical Development of Tourism, Centre des havies etudes touristique, Aix-
eu-propence' Ideinemann. London, 1990.

Burkart, A.J. and Medliks, S., Tourism Past, Present and Future, Ideinemann, London, 1974.

C.Y. Gee, Dexter J.L. Choy, The Travel Industry, The AVI Publishing Company, Westport, Connecticut,
1984.

Chaudhary, Manjula and Kamra, K.K., Tourism Development Impacts and Strategies, Anmol Publications
Pvt. Ltd., New Delhi, 2007.

Chawla, Romila, Tourism Research Planning and Development, Sonali Publications, New Delhi, 2003.

Chib, Somnath, Essays on Tourism, Cross Section, New Delhi, 1989.

Copyright to IJARSCT DOI: 10.48175/568 369
www.ijarsct.co.in



