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Abstract:  Under the influence of globalisation and internationalisation, new firms are forming and rivalry 

is assuming an international character. Companies must adapt their old business practises to the altered 

environment and new market prospects, resulting in the introduction of new management techniques and 

technologies. The research background is based on the results of a worldwide survey, which will allow us to 

compare the global status of contemporary management trends. This article's primary objective is to 

examine the application of new trends in business management utilised by managers worldwide, as well as 

in Slovakian businesses, in terms of implementation management tools and their influence on businesses. 

The article is devoted to the findings of international surveys designed to monitor the behaviour and 

attitudes of managers, as well as the rate of utilisation and level of satisfaction with various management 

techniques and tools. Successful implementation involves knowledge of their strengths and shortcomings as 

well as the ability to creatively integrate the appropriate tools in the appropriate manner. 

 

Keywords: Management, Globalisation, Business Trends, Digital Tools 

 

REFERENCES 

[1]. Bouhali, R., Mekdad, Y., Lebsir, H., Ferhka, L. (2015). Leader Roles for Innovation: Strategic Thinking and 

Planning. Procedia Social and Behavioral Sciences 181, 72-78. 

[2]. Wolf, C., Floyd, S. W. (2017). Strategic planning research: Toward a theory-driven agenda. Journal of 

Management, 43(6), 1754-1788. 

[3]. Kubina, M., Lendel, V. (2015). Successful Application of Social CRM in The Company. Procedia Economics 

and Finance 23, 1190-1194. 

[4]. Kim, H. G., Wang, Z. (2019). Defining and measuring social customer-relationship management (CRM) 

capabilities. Journal of Marketing Analytics, 7(1), 40-50. 

[5]. Agnihotri, R., Trainor, K. J., Itani, O. S., & Rodriguez, M. (2017). Examining the role of sales-based CRM 

technology and social media use on post-sale service behaviors in India. Journal of Business Research, 81, 

144-154. 

[6]. Thakur, R., Workman, L. (2016). Customer portfolio management (CPM) for improved customer relationship 

management (CRM): Are your customers platinum, gold, silver, or bronze?. Journal of Business Research, 

69(10), 4095-4102. 

[7]. Romanová, A., Richnák, P., Porubanová, K., Bolek, V. (2019). Application of Modern Information 

Technology in Innovation of Business Logistic Processes. Ad Alta: Journal Of Interdisciplinary Research, 

9(1), 245-248. 

[8]. Szabo, Ľ., Čambalíková, A. (2017). Modern trends in management and their application by enterprises in 

Slovakia. Brno: Tribun EU. 

[9]. Gubová, K., Richnák, P. (2016). Innovative activity of Slovakia in comparison with EU countries. Ad Alta: 

Journal Of Interdisciplinary Research, 6(1), 18-21. 

[10]. Kahn, K. B. (2018). Understanding innovation. Business Horizons, 61(3), 453-460. 

[11]. Verma, S., Gustafsson, A. (2020). Investigating the emerging COVID-19 research trends in the field of 

business and management: A bibliometric analysis approach. Journal of Business Research, 118, 253-261. 

 


