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Abstract: The Creative Scrapyard is an e-commerce website that aims to be a platform where people can
sell their old and scrap project. From our website, an artist can buy those scrap item and customize that
scrap items to make useful and decorative items. These creative items can be sold on the website again
itself and other people can buy these items. It helps people in to earn by selling their scrap, it help the
artists to buy stuff on the cheap rate and earn money by showing their creativity on it and make the world a
better place by recycling old items. It can assist the user to concentrate on their other activities rather to
concentrate on the record keeping. Thus, it will help organization in better utilization of resources. The
organization can maintain computerized records without redundant entries. That means that one need not
be distracted by information that is not relevant, while being able to reach the information. The aim is to
automate its existing manual system by the help of computerized equipment’s and full- fledged computer
software, fulfilling their requirements, so that their valuable data/information can be stored for a longer
period with easy accessing and manipulation of the same. Basically the project describes how to manage
for good performance and better services for the clients..
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