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Abstract: Good revenue has to be generated to run a company. Company needs data to segregate their
customers to forecast their product sales or profits they wish to get. Proper decisions need to be taken by
evaluating the data from their database. Paper work of grouping customers is a huge task and it is unsure
about the accuracy of the results. After the introduction of Machine Learning, techniques in it are being
used widely in various areas to uplift the accuracy of the outcomes and to find a better way of evaluation in
every area. Here, customer segmentation using K-Means clustering helps in grouping the customers with
the similar traits that helps to business in a better way. The elbow method applied here helps in finding the
optimal number of clusters to be visualized.
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