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Abstract: Organizations began using Electronic Data Interchange (EDI) to move commercial papers back 

and forth in the 1960s, and E-Commerce was born. Online shopping enterprises arose in the 1990s, and they 

are now a huge phenomenon. On August 11, 1994, a Sting CD was sold by US retailer Net Market as the 

first-ever online purchase. It has gotten so simple and convenient that anyone can purchase for anything from 

the comfort of their own home with just a few clicks. With the introduction of smartphones, you may now 

shop from anywhere and at any time using a wireless device connected to the Internet. You may now look for 

practically any product or service online without having to leave your house. Depending on the function they 

serve, different eCommerce websites are named or referred to in different ways. E-commerce is simply a sort 

of business. It operates in a manner that is very similar to that of the actual retail industry. The only difference 

between it and a traditional store is that the entire transaction takes place online. 
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