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Abstract: Franchising as a way of doing business is often used in economically developed and developing

countries. The franchise model of doing business is very successful in the USA and European countries,

however, in India doing business using the franchise model is still in a nascent stage. Moreover, the attraction

and growth rate for franchise business in India has been increasing significantly over the last two decades.
Initially, the franchise business was limited to only big metropolitan cities of India such as Mumbai, Delhi,

Chennai, Bangalore, Hyderabad, Pune, Kolkata, etc. But with the increasing popularity of the franchise

business and its growth potential in a country like India, it is entering many small cities in India. This

research article is an attempt of exploring opportunities and challenges for franchise businesses in Nagpur
city which is located in the heart of India. Nagpur is the largest city in central India and the third-largest by
population in Maharashtra state. The city is a Commercial, political, and financial centre for the Vidarbha

section of Maharashtra. It is very famous for its Oranges.
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