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Abstract: Sentiment analysis is opinion mining in which it uses natural language processing and extracts the 

reviews in positive, negative and neutral categories. This helps users to identify the emotional tone behind the body 

of a text. Sentiment analysis computes the user opinion, attitudes towards the product, and the emotions to that 

product. Some machine learning techniques are used to identify the sentiment for the product. This model tests the 

reviews using various machine learning algorithms. Logistic regression algorithm has given the highest accuracy 

as compared to other algorithms. 
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