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Abstract: As the use of the internet increases day by day, fake news and hoaxes are increasing too. In order
to attract more viewers the articles or news are fabricated to deceive the readers. In general, the goal behind
the spreading of fake news is profiting via click baits. Click baits basically attract users with their flashy and
luring headlines or design links such that revenue is generated on every click. Curious users often become a
target for such advertisements. The purpose of this research paper is to run some analysis and come up with

a

solution wherein users can detect if the news is true and genuine or contains some false or misleading

information.
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