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Abstract: The purpose of this study is to measure the students’ attitude towards statistics subject and effect 

of discovery of knowledge after the completion. It is necessary to define a certain type of research parameters, 

so we have chosen students from higher education who take statistics as a subject in post graduate students 

of South Gujarat region. We randomly sampled 100 students from the management college. Factor analysis 

has been used here to extract the factor that affects the decision of students for directly or indirectly. We 

referred such parameters such as Likeness, anxiety, interest, confidence, understanding, motivation, 

usefulness into real world, statistical jargon, worried about test result, not to interpret test result, peer group 

thinking, irrelevant, computer literacy and online open sources softwares like SPSS.  
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