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Abstract: This review explores the role of Customer Relationship Management (CRM) systems in the 

packaging and automation industries. Given the competitive landscape and the increasing demand for 

efficiency and customer satisfaction, CRM systems have become pivotal in streamlining operations, 

improving client interactions, and facilitating data-driven decision-making. This paper examines the 

specific needs of packaging and automation firms, reviews the benefits and challenges of CRM 

implementation, and highlights emerging trends and technologies enhancing CRM solutions in this 

sector. Key findings underscore CRM’s potential in optimizing customer relations, automating sales 

processes, and boosting operational productivity. 
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