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Abstract: The paper looks at how business analytics could support marketing plans' sustainable 

evolution. It underlines the need of companies changing their marketing strategies to satisfy the needs of 

environmentally concerned customers. Data-driven insights help companies to strengthen their 

sustainability initiatives, increase operational effectiveness, and build consumer loyalty by means of 

their application. The results highlight the need of including sustainability into corporate operations as 

well as the possible advantages of applying analytics to assess and maximize these initiatives 
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