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Abstract: A multi-agent shopping system where system is fed with various product details  such as product 

selection, price comparison, and personalized recommendations. These agents interact with users and 

various e-commerce platforms to facilitate reliable and efficient  shopping experiences. Key features 

include personalized recommendations, price comparison, online transactions, card payment and cash on 

delivery option available. The system handles multiple users at a time and provide accurate result. This 

paper has proposed a multi-agent shopping system that help users or customers to buy quality goods, and 

get suggestion from the system itself to provide better results. 
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