:(( IJARSCT

Xx International Journal of Advanced Research in Science, Communication and Technology
IJARSCT International Open-Access, Double-Blind, Peer-Reviewed, Refereed, Multidisciplinary Online Journal y
ISSN: 2581-9429 Volume 5, Issue 3, April 2025 Impact Factor: 7.67

Consumer Trust and Security in Online
Marketplaces

Thakur Divya Kalpesh
Assistant Professor, Department of Commerce
Veer Wajekar ASC College, Phunde

Abstract: Consumer trust is a critical factor influencing online purchasing behaviour. This study explores
the key elements affecting consumer trust and security in online marketplaces, including data privacy,
payment security, and seller credibility. Using survey-based research, the findings suggest that
transparency, strong security protocols, and verified customer reviews significantly impact consumer
confidence. This paper discusses the implications for e-commerce platforms aiming to enhance trust and
security measures
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