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Abstract: People need vegetables for nutrition and to avoid harmful illnesses. To examine vegetable 

farmers' socioeconomic situations, cultivation costs, resource usage efficiency, market structure, and 

production and marketing issues. Subheads include research area selection, sampling strategy and 

sample size, data nature and source, analysis approach, description of words and concepts, and study 

constraints. Maize, tomato, capsicum, and beans were the key crops in kharif and pea, cauliflower, and 

wheat in rabi. The most popular veggies in kharif and rabi were tomato and pea. Tomato farming cost 

the most per hectare, followed by pea and cauliflower. The research region has four marketing channels: 

Channel-A, Channel-B, Channel-C, and Channel-D. The most tomato, cauliflower, and pea were sold via 

Channel-B. The main challenges vegetable producers encountered were labor shortages during peak 

season, insects and illnesses, exorbitant wages, and excessive chemical costs. The research briefly 

describes socio-economic situations, crops farmed, cost considerations, marketing routes, and farmer 

difficulties in the studied locations. 
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