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Abstract: Fashion knowledge encourages people to properly dress and faces not only physiological
necessity of users, but also the requirement of social practices and activities. It usually includes three
Jjointly related aspects of: occasion, person and clothing. Nowadays, social media platforms allow users to
interact with each other online to share opinions and information. The use of social media sites such as
Instagram has already spread to almost every fashion brand and been evaluated as business take-off tools.
With the heightened use of social media as a means of marketing communication for fashion brands, it has
become necessary to empirically analyses and extract fashion knowledge from them
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