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Abstract: Content marketing has grown significantly as a key component of digital marketing strategies.
This paper explores the latest trends shaping content marketing, including technological advancements,
changes in consumer preferences, and the role of data analytics. Through an extensive review of recent
literature and case studies, this paper aims to provide insights into the most effective content marketing
practices for 2024 and beyond.

Keywords: Content marketing

Copyright to IJARSCT DOI: 10.48175/568 f| 2580 2020 296
www.ijarsct.co.in /




