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Abstract: The Used Car Management System represents a comprehensive and integrated solution
tailored to the specific needs of used car dealerships, aiming to streamline and automate various
aspects of their operations. Traditional manual methods or disjointed systems often lead to
inefficiencies, errors, and missed opportunities for growth in managing inventory, sales, customer
relations, marketing, finance, and compliance. This system addresses these challenges by centralizing
data and automating tasks, thereby simplifying processes, improving organization, enhancing
customer satisfaction, increasing profitability, and ensuring compliance with regulatory standards.
Key features include robust inventory management, efficient sales processes, personalized customer
relationship management, targeted marketing and advertising capabilities, reliable finance and
accounting tools, and insightful reporting and analytics generation for informed decision-making. By
providing an overview of the system, its benefits, implementation process, and potential impact on the
used car dealership landscape, this report aims to highlight its role in revolutionizing dealership
management for improved efficiency, effectiveness, and competitiveness in the automotive market.

Keywords: Used Car Management System, dealership, inventory management, automation, efficiency

Copyright to IJARSCT DOI: 10.48175/568
www.ijarsct.co.in

140




