(/ IJARSCT ISSN (Online) 2581-9429

xx International Journal of Advanced Research in Science, Communication and Technology (IJARSCT)
IJ ARSCT International Open-Access, Double-Blind, Peer-Reviewed, Refereed, Multidisciplinary Online Journal
Impact Factor: 7.53 Volume 4, Issue 5, April 2024

Exploring the Behavioural Transformation among
Tourists with the Influence of Social Media and

Digitalization
Shafeena A . K' and Dr Dileep M. R?
Research Scholar, Institute of Management in Kerala, School of Business Management & Legal Studies,

University of Kerala, Thiruvananthapuram, India’
Director, Kerala Institute of Travel and Tourism Studies (KITTS), Thiruvananthapuram, India’

Abstract: The influence of social media on the travel business is significant. The advent of social media
and digitalization has brought about notable changes in the behaviour of tourists, affecting their travel
plans, experiences, and sharing. Examining how traveller behaviour is changing with social media and
digitization is an exciting field of research that combines elements of digital marketing, psychology,
sociology, and tourism management. Travellers today have unparalleled access to a plethora of
information, personalized recommendations, and real-time evaluations thanks to the widespread use of
smartphones and internet connectivity, enabling them to make well-informed decisions throughout their
trip. As a result, these digital tools have improved travel experiences overall by encouraging increased
involvement, connectedness, and customisation in addition to streamlining the planning and booking

process.

Keywords: digitalization, tourism, social media, and behavioural change

REFERENCES

[1]. A .Pritchard et al. (2011) Hopeful Tourism: A transformative perspective. Annals of Tourism Research.

[2]. Asha John. (2023). The Role of Social Media In Tourism Marketing in Kerala. International Journal of
Scientific Research in Science and Technology. https://doi.org/10.32628/ijsrst523103194

[3]. Augustine, M. A., & Balachandran, V. (2021). A Study on Changes in Tourist Behaviour During Pandemic.
International Journal of Advanced Research, 10(08).

[4]. Chang, S. E., & Jang, Y. T. J. (2014). Tourism goes mobile: A study on young and literate mobile users’
adoption of smartphone enabled tourism product booking services. Journal of Applied Science and
Engineering, 17(1). https://doi.org/10.6180/jase.2014.17.1.08

[5]. Gulati, S. (2023). Exploring the generational influence on social media-based tourist decision-making in India.
Information Discovery and Delivery. https://doi.org/10.1108/IDD-11-2022-0115

[6]. Istin, A. E. (2020). Social Media Transforming Tourist Behavior. In The Emerald Handbook of ICT in
Tourism and Hospitality. https://doi.org/10.1108/978-1-83982-688-720201008

[7]. Zivkovi¢, R., Gaji¢, J, & Brdar, L (2014). The Impact of Social Media on Tourism.
https://doi.org/10.15308/sinteza-2014-758-761

Copyright to IJARSCT DOI: 10.48175/568
www.ijarsct.co.in

131




