
IJARSCT  ISSN (Online) 2581-9429 

    

 

       International Journal of Advanced Research in Science, Communication and Technology (IJARSCT) 

                             International Open-Access, Double-Blind, Peer-Reviewed, Refereed, Multidisciplinary Online Journal 

 Volume 4, Issue 3, April 2024 

Copyright to IJARSCT  DOI: 10.48175/568                10 

www.ijarsct.co.in                                                   

Impact Factor: 7.53 

A Study of Social Media Marketing on Brand 

Image of Blinkit in Pune City 
Dr. Kiran Nagare1, Mr. Prathamesh Sutar2, Mr. Sanket Balghare3 

Assistant Professor,  MAEER's MIT Arts Commerce and Science College, Alandi (D), Pune, India1 

Researcher Scholar, MAEER's MIT Arts Commerce and Science College, Alandi (D), Pune, India2,3  

 

Abstract: This study investigates the impact of social media marketing strategies on the brand image of 

Blinkit, a rapidly growing delivery and logistics company, within the urban landscape of Pune City. 

Utilizing a mixed-methods approach, the research combines quantitative data analysis of social media 

engagement metrics with qualitative insights derived from customer surveys and interviews. Preliminary 

findings suggest a strong correlation between Blinkit's active social media presence and its brand visibility, 

recognition, and perception among consumers in Pune. The company's targeted social media campaigns, 

focusing on timely delivery, customer satisfaction, and innovative service offerings, have effectively 

resonated with the local audience, enhancing brand loyalty and trust. Moreover, the study identifies key 

factors influencing the effectiveness of Blinkit's social media marketing initiatives, including content 

relevance, engagement strategies, platform selection, and customer feedback integration. By consistently 

delivering value-driven content and fostering interactive communication channels, Blinkit has successfully 

differentiated itself from competitors and established a distinctive brand identity in the competitive Pune 

market. 

 

Keywords: Blinkit 

 

REFERENCES 

[1]. https://blinkit.com/aboutus 

[2]. https://thebrandhopper.com/2022/04/24/blinkit-formerly-grofers-success-story-revenue-funding-business-

model/ 

[3]. https://www.slideshare.net/SnehalPandey3/blinkit-marketing-case-study-bc3a 

[4]. https://www.shiksha.com/online-courses/articles/brand-image-meaning-components-and-importance-blogId-

143957 

[5]. https://www.quora.com/Why-is-social-media-marketing-important-for-a-brand 

[6]. https://inc42.com/features/indias-quick-commerce-race-blinkit-on-top-after-2023-can-rivals-catch-up/ 

 


