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Abstract: Everyone wants to be a profitable and successful entrepreneur, but it's one of the hardest things
to do and a challenging process. In order to create and make their firm successful, entrepreneurs need to
ensure that a great deal of things are done correctly from the beginning and then build on that. To put it
another way, they have to start from scratch and make it a successful company,; and without the assistance
of the state, and central governments, this would not be possible. In order to support entrepreneurs in
accelerating and accepting the changes in industrial development, the government has established
initiatives in the areas of technique, finance, marketing, and entrepreneurial development. To achieve this
goal, the central and state governments established a number of institutions which help’s and support
budding entrepreneurs in India. This paper takes a new look at the government's support of
entrepreneurship in India.
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