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Abstract: India is a developing country. In the present decade, India is undertaking an essential shift 

towards startup welcoming policies and a business friendly environment. A startup is a young company 

established by one or more entrepreneurs to create unique and irreplaceable products or services. It aims 

at bringing innovation and building ideas quickly.“A startup is a small, dynamic, flexible, high-risk 

company that has a reproducible and scalable business model and provides innovative products and/or 

services.” Startup is Technology-based small and medium companies with a high likelihood of success and 

that tend to lack the financial resources necessary to create a robust business model because of the 

company’s limited experience and the small number of employees, requiring external funding to sustain 

growth. Startup is a recent project that develops under uncertainty, searches for optimal business ideas and 

their financing, and is aimed at developing innovative products or services, as well as technologies for their 

production. 
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