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Abstract: Public relations is a field that involves working with the media and the public. A public relations firm
helps an organization improve its reputation among various people, including investors, employees, and the
media. It is hired by companies that are committed to maintaining its brand image. Communication and Public
relation are vitals tools for managing and shaping a corporate image. A positive corporate image can lead to
increased trust, stakeholder support, customer loyalty, and competitive advantage. Communication ultimately
contributing to a company's long-term success. Conversely, poor communication and public relations can
damage a company's reputation and hinder its growth.
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