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Abstract:Theipresentiresearchireportiisifocusedi onimeasuringitheiimpactiofionlineiadvertisingioniconsu

meribuyingibehaviour,iwhichiincreasesitheiconsumers'iintentionsi towardsi theiproductiandibuyingibehavi

ours.iTheipurchasingibehaviouriisistronglyiinfluencedibyi theiiconiofitheiproductiwhichiisimadeibyitheipro

moters.iTheiprimaryidataiareicollectedithroughiquestionnairesiandisecondaryidataiwereicollectedithrough

iinternet.Theiwrittenireportithationlineiadvertisementihasialwaysiaigreatiimpactionitheibuyingitrendsiorip

urchasingibehavioursiofitheiconsumers.iAtitheisameiperiodiROIiofitheiproduceiandibestiareialsoiacknowle

dgediwithitheirisignificantiimpactionibuyingibehaviourioficonsumers.iLikewise,itoisomeiextentitheionlineic

elebrityiendorsementialsoisubstancesiinitheipurchasingibehaviour.iThus,itheistudyiconcludesithatitheihelpf

ulishockiofiallitheseiaspects,ionitheibuyingibehaviouriofitheipurchaseriimprovesitheireliabilityioficonsume

rsitowardsibrandiwhichihelpsiiniprogressingiofitheiadvertisediproduce. 
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