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Abstract: The intersection between the food industry and tourism has evolved through distinct historical 

stages, marking a transformation in the relationship between gastronomy and travel. This study traces the 

development of the food industry within the realm of tourism across various historical epochs. It examines 

the trajectory from humble local cuisines to the internationalization of gastronomy as an integral aspect of 

travel experiences. The analysis encompasses the early days where food provision in travel was functional, 

transitioning through the rise of guidebooks and culinary explorations, and culminating in the 

contemporary era of food tourism. The study delves into the socio-economic and cultural influences that 

have shaped the entwined evolution of the food industry and tourism, highlighting the progression from 

basic sustenance to a central element of tourist experiences. Understanding these historical stages offers 

insights into the intricate relationship between food and tourism, reflecting shifts in consumer preferences 

and the tourism industry's responsiveness to gastronomic demands. This exploration emphasizes the 

increasing importance of food as a cultural, economic, and experiential driver in the tourism sector, 

leading to the current prominence of food tourism in global travel experiences. 
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