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Abstract: The term "smart hotel" refers to lodging establishments that utilize Internet-connected 

technologies for mutual communication and interaction. It's also known as the Internet of Things (IoT). 

With its assistance, commonplace appliances and gadgets may be employed for efficient communication. 

The Internet of Things (IoT) is designed to facilitate the sending and receiving of data, which is why it is 

referred to as smart. Users can also control multiple devices from a single control point, such as a remote 

control, smart phone, tablet, or smart speaker. These gadgets' exceptional effectiveness is one of their 

distinctive qualities. 
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