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Abstract: Tourism is a multi-faceted phenomenon involving movement and staying in destinations outside 

the normal residence. India is a vast country with rich historical and cultural heritage. In recent years 

tourism in India has come up at rapid growth. India has succeeded in becoming the most preferred place 

amongst domestic and international traveler. Tourism economy in India accounts 5.6 per cent of GDP 

supports 5.8 per cent of the total employment and generates 10.8% of the total exports from the country. 

The present study is to measure the impact of tourism in India and to analyse the attraction of tourist 

towards Nagpur and their opinions and suggestions. 
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