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Abstract: There has been a superb boom in student enrolment in hospitality management applications in 

recent years but industry practitioners continually bitch approximately the scarcity of skilled personnel in 

the hospitality enterprise. This study sought to look at factors that have an impact on undergraduate 

hospitality college students’ choice of careers in the hospitality industry. The consequences show that 

intention to function in one’s own hospitality commercial enterprise, hobby in hospitality careers, having a 

character match for careers inside the enterprise, and peer influence have been the high-quality predictors 

of college students’ preference for hospitality careers. It miles recommended that educators emphasize 

realistic and entrepreneurial guides in the hospitality application in both traditional and technical 

universities. 
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