(X
¥

IJARSCT

IJARSCT ISSN (Online) 2581-9429

International Journal of Advanced Research in Science, Communication and Technology (IJARSCT)

International Open-Access, Double-Blind, Peer-Reviewed, Refereed, Multidisciplinary Online Journal

Impact Factor: 6.252 Volume 2, Issue 4, November 2022

A Study of Wine Tourism as an Emerging Trend
in the Marketing of Maharashtra Tourism in

Nashik

Ms. Kainaz R. Dastoor
Department of Food & Beverage Service
Anjuman-I-Islam’s Institute of Hospitality Management, Mumbai, India

Abstract: Wine tourism has become an increasingly prominent trend in the marketing of Maharashtra's

tourism industry, with Nashik emerging as a focal point for wine enthusiasts and tourists seeking unique
experiences. This research paper explores the evolution and impact of wine tourism in Nashik,
Maharashtra, focusing on the region's geography, wineries, and its growing reputation as a wine tourism
destination. Using a combination of primary and secondary data sources, including interviews, surveys,
and government reports, this paper provides a comprehensive analysis of the current state of wine tourism
in Nashik.
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