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Abstract: The financial activity of banking is crucial to the economy as a whole as well as to the
individual. The face of banking services is evolving and becoming more appealing as the economy as a
whole does as well. To entice more clients, a number of innovative features have been added to banking

services. Retail banking has long been a crucial component of banking operations all throughout the world,

but it has only recently acquired major traction. Despite the fact that credit cards and other retail financial

goods first became available on a global scale in the 1980s, India's financial revolution didn't start until

1995, when foreign banks and new-generation private banks took the lead. The theoretical features of retail

banking, such as its problems and difficulties, current trends in retail banking, its potential future
expansion in India, and its difficulties, have been attempted to be covered in this essay.

Keywords: difficulties, retail banking, strategies, and portfolio of banking

1.

[2].

[3].

[4].

[5].

[6].

[71.

Copyright to IJARSCT

REFERENCES
1993, Anderson EA and MW Sullivan. "The Antecedents and Consequences of Customer Satisfaction for
Firms", Marketing Science, Vol. 12 Spring, pp. 125-43.
Peggy JohneAthanassopoulou and C. Axel, 2004. International Journal of Bank Marketing, Vol. 22 No. 2,
"Effective Communication with Lead Customers in Developing New Banking Products”,
"Trust and Performance in Cross-Border Marketing Partnerships: A Behavioural Approach," Aulukh P, M
Kotabe, and A Sahay, 1996, Journal of International Business Studies, Vol. 27 No. 5, pp. 1005-1032,
In 1951, L.J. Cronbach published "Coefficient Alpha and the Internal Structure of Tests" in Psychometrica.
1987's Crosby Stevens. Journal of Marketing Research, November, pp. 404-411: "Effects of Relationship
Marketing and Satisfaction, Retention, and Prices in the Life Insurance Industry,"
CT and MR ennewBinks, 1996. British Journal of Management, "The Impact of Service Quality and Service
Characteristics on Customer Retention: Small Business and Their Banks in UK."
Jamal Ahmad, "Customer Satisfaction and Retail Banking: An Assessment of Some of the Key Antecedents of
Customer Satisfaction in Retail Banking", International Journal of Bank Marketing, Vol. 4 No. 5, p. 146, 2002
James D. Lenskold, "Customer-Centric Marketing ROI", Marketing Management, Jan./Feb. 2004, vol.

ISSN 100

www.ijarsct.co.in 4| 2581-9429 |2

&\ IVARSCT /5




