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Abstract: In the past two decades, the connection between innovation and corporate social responsibility
(CSR) has received a lot of attention. despite the fact that numerous studies have investigated the impact of
CSRon innovation. While a number of studies have looked at how CSR affects innovation, few have tried to
use bibliometric methods to look at how CSR and innovation have changed over time. In this exploration,
1279 Snare of Science (WoS) distributed papers on CSR and innovation were gathered and broke down
utilizing VOS viwer, CiteSpace, and Bibliometrix R-bundle andthe MK pattern test.

Keywords: Analysis, co-citation clustering analysis, and research frontiers were all used in the analysis, as

were the most productive journals.
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