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Abstract: The advent of e-commerce has transformed the way businesses operate, providing customers
with the convenience of shopping anytime and anywhere. This study aims to explore customer attitudes
towards e-shopping, with a special focus on Meesho, a prominent e-commerce platform, in Kanyakumari
District.The research adopts a quantitative approach, utilizing a structured questionnaire as the primary
data collection instrument. A random sample of customers who have engaged in e-shopping through
Meesho in Kanyakumari District will be selected. The questionnaire will encompass various dimensions
such as customer satisfaction, perceived convenience, product variety, pricing, trust, and the overall
shopping experience. Demographic variables such as age, gender, education, and income will also be
considered. Data analysis will involve descriptive statistics to present an overview of the customer attitudes
towards e-shopping and Meesho in particular. Inferential statistics, including correlation and regression
analyses, will be conducted to identify the significant factors influencing customer attitudes and intentions
towards e-shopping. The findings of this study will provide valuable insights into customer perceptions,
preferences, and behaviors regarding e-shopping, particularly through the Meesho platform. The outcomes
may contribute to enhancing customer satisfaction, understanding market dynamics, and formulating
effective strategies for Meesho and other e-commerce businesses operating in Kanyakumari District. This
research holds significance as it offers a deeper understanding of customer attitudes towards e-shopping in
a specific geographic location. The study's results can guide businesses in tailoring their offerings to meet
customer expectations, improving their competitiveness in the dynamic e-commerce landscape.
Furthermore, it can contribute to the existing body of knowledge in the field of e-commerce and provide a
foundation for future research in this domain.

Keywords: e-shopping, Meesho, customer attitudes, customer satisfaction, perceived convenience, product
variety, pricing, trust, Kanyakumari District

BIBLIOGRAPHY

[1]. Abdullah Salman, A. (2017). Understanding Consumer Behavior in E-shopping: A Case Study of Iraq with
an overview of E-shopping in the global and Arab regions. Journal of Emerging Technologies and Innovative
Research, 821-849. doi:https://doi.org/10.1717/JETIR.17095

[2]. Cebi Karaaslan, K. (2022). Determinants of online shopping attitudes of households in Turkey. Journal of
Modelling in Management, 119-133. doi: 10.1108/JM2-04-2021-0101

[3]. Chetioui, Y. H. (2021). Factors influencing consumer attitudes toward online shopping: the mediating effect
of trust. EuroMed Journal of Business. doi:10.1108/EMJB-05-2020-0046

[4]. Dr. Jitendra Bhandari, D. S. (2021). CONSUMER BEHAVIOUR TOWARDS E-SHOPPING IN PUNE
CITY. Sambodhi, 7-13. Retrieved from https://mmimert.edu.in/images/ncss2021/2.pdf

[5]. Dr. M. Karthika, D. T. (2022). A STUDY ON ONLINE SHOPPING AWARENESS OF COLLEGE
STUDENTS IN KANNIYAKUMARI DISTRICT. Journal of Clinical Otorhinolaryngology. Retrieved from
https://www.lcebyhkzz.cn/article/view/856/508.pdf

Copyright to IJARSCT DOI: 10.48175/IJARSCT-11446 ISSN 277

www.ijarsct.co.in 4| 2581-9429 |2

&\ IVARSCT /5




(/ IJARSCT ISSN (Online) 2581-9429

- (Y International Journal of Advanced Research in Science, Communication and Technology (IJARSCT)
IJA RSCT International Open-Access, Double-Blind, Peer-Reviewed, Refereed, Multidisciplinary Online Journal
Impact Factor: 7.301 Volume 3, Issue 3, June 2023

[6]. Elaasi, M. Z. (2016, JUNE 18). A Study on Consumer Perception towards E-Shopping in KSA . International
Journal of Business and Management, 202-210. doi:10.5539/ijbm.v11n7p202

[7]. Emilia Guerra Dias, L. K. (2021). Assessing the Effects of Delivery Attributes on E-Shopping Consumer
Behaviour. Retrieved from https://doi.org/10.3390/su14010013

[8]. Hashem, D. T. (2020). Examining the Influence of COVID 19 Pandemic in Changing. Modern Applied
Science, 59-76. doi::10.5539/mas.v14n8p59

[9]. Jayawardhena, C. (2004, january). Personal values’ influence on e - shopping attitude and behaviour.
Emerald Group Publishing Limited, 127-138. doi:10.1108/10662240410530844

[10]. Ziqi Liao, M. T. (2001). Internet-based e-shopping and consumer attitudes: an empirical study. Information
& Management,, '299-306. Retrieved from https://doi.org/10.1016/S0378-7206(00)00072-0

Copyright to IJARSCT DOI: 10.48175/IJARSCT-11446 1SSN 278

www.ijarsct.co.in 4| 2581-9429 |2

B\ IJARSCT ¢/




