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Abstract: The classification of social media ads plays a crucial role in determining the likelihood of target
audience engagement and product purchases. This application of data science in marketing offers
significant potential for improving ad targeting strategies. This article aims to provide insights into the
analysis of social media ads for effective audience classification. By understanding the factors that
influence target audience behavior, marketers can optimize their ad campaigns and enhance customer
conversion rates. Through the utilization of data science techniques, this study offers valuable guidance on
how to analyze social media ads and classify target audiences more accurately.
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