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Abstract: This study was conducted to understand the taste and preference of consumers towards Arun Ice-
cream, a popular ice cream brand in India. The research was conducted among a sample of 100 participants

from different age groups, genders, and geographical locations. A survey questionnaire was used to collect
data on factors influencing the purchase of Arun Ice-cream, flavor preferences, and satisfaction level with the

quality of the ice cream. The study found that consumers consider quality, taste, packaging, and price as key
factors in their purchase decision. The most preferred flavor of ice cream was butter scotch, followed by
vanilla and strawberry. Overall, consumers were highly satisfied with the taste and quality of Arun Ice-cream

and expressed their willingness to recommend the brand to others. The research findings provide valuable
insights to the company to improve its marketing strategies and product offerings, thereby increasing its
customer base and profitability.

Keywords: Ice cream, Customer Behavior, Satisfaction

(1]

2]

31

[4]

[5]

[6]

[71

8]

191

BIBLIOGRAPHY
Jaiswal, R., & Upadhyay, A. (2015). A Study on the Consumer’s Perception and Preferences towards Ice-Cream
Brands in Ahmedabad City. International Journal of Research—Granthaalayah, 3(9), 92-103.
Yang, S. Y., & Hsu, W. T. (2007). Study on factors affecting Taiwanese consumers’ preferences for ice cream.
Journal of food quality, 30(5), 700-713.
Jigar, B. D. (2015). Study of Consumer Behaviour towards Ice-Cream in Ahmedabad City. Paripex-Indian
Journal of Research, 4(7).
Bannatyne, A., & Lewis, R. (2018). Ice cream preferences and purchasing behaviour: a survey of New
Zealanders. Journal of Dairy Research, 85(2), 228-234.
Prasad, S., &Vernekar, A. (2016). Consumer Perceptions and Preferences towards Ice-Creams in Bangalore.
International Journal of Advanced Research (IJAR), 4(2), 182-193.
Pandey, V. K., & Rana, J. (2013). A study on consumer behaviour towards ice-cream with special reference to
Vadodara City. International Journal of Marketing and Technology, 3(7), 91-105.
Singh, R. K., &Ranchhod, A. (2013). Factors influencing consumer preferences for ice cream: evidence from the
UK. International Journal of Marketing Studies, 5(2), 56-72.
Wadhwa, P., & Rastogi, P. (2017). A study of consumer preferences towards ice-cream with special reference to
Delhi. International Journal of Management and Applied Sciences, 3(10), 91-96.
Surana, M., & Singh, M. V. (2014). A study on consumer preferences, buying behaviour and satisfaction towards
ice creams in Nashik city. International Journal of Scientific Research and Management, 2(7), 452-458.

[10] Gautam, R. K., & Jindal, R. (2014). A study on consumer behaviour towards ice cream with reference to Patiala

Copyright to IJARSCT DOI: 10.48175/IJARSCT-10873

city. International Journal of Research in Economics and Social Sciences, 4(4), 56-70.

14

ISSN

www.ijarsct.co.in 4| 2581-9429 |2

&\ IVARSCT /5




