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Abstract: Digital platforms have revolutionized the way businesses operate, and their sales depend largely 

on the effectiveness of their marketing strategies. Machine learning has emerged as a powerful tool to 

enhance sales by providing valuable insights and automating various processes. This paper explores how 

machine learning can be used to enhance the sales of digital platforms. The research is based on an 

analysis of existing literature and case studies of the successful implementation of machine learning in 

digital platform sales. 

The success of digital platforms is largely dependent on their ability to effectively market their products and 

services. With the rapid development of machine learning technology, it has become increasingly possible 

to enhance sales of digital platforms using ML algorithms. This paper examines how machine learning can 

be used to improve the sales performance of digital platforms. 

 The literature review reveals that machine learning can be used to optimize marketing strategies, automate 

processes such as lead generation and scoring, segment customers based on behavior, demographics, and 

other factors, and optimize pricing strategies. Several case studies, including Amazon, Salesforce, and 

Airbnb, were analyzed to demonstrate the effectiveness of machine learning in enhancing sales. 

Amazon uses machine learning to analyze customer data and provide personalized recommendations to 

customers. Salesforce uses machine learning algorithms to automate the lead-scoring process, and Airbnb 

uses machine learning to optimize pricing strategies. These digital platforms have been successful in 

enhancing their sales performance by utilizing machine learning algorithms. 

Overall, this research demonstrates that machine learning has enormous potential in enhancing sales for 

digital platforms. The use of machine learning algorithms can help digital platforms to 

 analyze customer data, identify patterns and trends, and automate various processes. Machine learning 

also has the potential to increase revenue and profitability by optimizing pricing strategies. It is 

recommended that digital platforms explore the use of machine learning in their marketing strategies to 

enhance their sales performance. Future research can focus on identifying other ways in which machine 

learning can be used to improve the sales performance of digital platforms. 
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