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Abstract: One of the most important sectors in our ultramodern society is fashion. One of the main ways 

people express their personalities and set themselves piecemeal from others is via their sense of style. In 

this design, we're developing a fashion suggestion system that uses artificial intelligence to categorise the 

stoner's wardrobe and elect the stylish outfit for a particular event. The suggested system demonstrates that 

it can assay the stoner's vesture from the photos, determine the type and colour of the outfit, and also 

suggest the most applicable apparel for the situation depending on the stoner's current vesture. druggies 

can store filmland of their own outfits in a closet handed by the system. 
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